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CHAPTER 1. INTRODUCTION 

Coaching is now a common practice for human development and change and, especially 

an instrument for organizational development. Although widely used, coaching does not have a 

precise scientific framework, as it is a field in the theoretical construction phase. In the first 

part, this thesis provides a critical review of studies on coaching in order to summarize the 

theoretical models which support research, to identify the results in this field, and to present 

the mechanisms for change and efficiency in coaching. In the context of developing literature 

on coaching, this thesis brings data on the perception of organizational consultants on 

coaching, along with data regarding the customers of coaching intervention as well as results of 

the effectiveness of such an intervention. The studies highlight the complexity of the coaching 

process from a multiple perspective – of practitioners, beneficiaries and potential customers – 

as particularities of using coaching in the Romanian organizational context.    

The seven chapters of this work approach the subject of coaching from the theoretical 

aspects of conceptual clarification and differentiation from other similar concepts to results 

based on the empirical data collected from persons in management position and organizational 

consultants from Romanian companies. The methodological approaches of the studies are both 

quantitative and qualitative and target obtaining a perspective on coaching in the Romanian 

organizations from the points of view of those involved: persons in management positions as 

potential customers in coaching, managers or leaders that benefited from coaching and 

organizational consultants as practitioners in the field of organizational intervention.   

The dynamic and complex, both economically and socially environment entailed 

significant changes in leadership, related to which integrated vision and understanding 

organizational complexity have become a priority (Burnes, 2004; Choi & Ruona, 2011). In the 

face of increasing competitive environment organizations focused on creating an  innovative 

culture to promote leadership development, client-focused approach and development 

strategies (Stokes & Jolly, 2009). The ubiquitous nature of these changes put pressure on the 

whole organization and hence it followed the need for analysis of the changes and the leaders 

as key initiators in the process of change. Leadership is defined less as power based on the 



position in the organizational hierarchy and more as ability to influence and motivate the 

subordinates through enhanced communication to achieve organizational objectives 

(Humphreys & Walter, 2003). Considering these trends, the executive coaching is becoming the 

leadership professional development in order to respond to the rapidly changing business 

environment (Boyce & Hernez-Broome, 2011; De Meuse, Dai & Lee, 2009; Gray, Ekinci & 

Goregaokar, 2011; Joo, 2005). 

The scope of applications of coaching extends from developing a specific set of skills for 

effective personal functioning to career development. Organizations invest more and more in 

coaching, as valuable instrument for enhancing the involvement of the employees, the welfare 

and professional performance. Thus, it acquired a more and more important role among the 

options of interventions for development purposes in organizations (Grant, 2006; Underhill, 

McAnally & Koriath, 2007). 

The novelty of the coaching term and practice makes difficult the consensus on 

definition and conceptual dimensions as well as the theoretical models that orient the practice 

and research. Even if the number of researchers increased, coaching is a field under theoretical 

construction, and the need of empirical research continues to be mentioned in articles. Against 

the background of this development need, approaching coaching from several angles 

(customer, practitioner of coaching and organization) represents a priority interest.  

CHAPTER 2. COACHING. CRITICAL ANALYSIS OF THEORETICAL FRAMEWORK AND 

APPLICATIVE DIRECTIONS1 

2.1 Evolution of research and scientific publications in the field of coaching 

The second chapter makes a systematic theoretical synthesis based on 76 articles from 

academic publications selected from the databases PsychArticles and SAGE Journals which 

appeared from 1990 to January 2011. The research published after 2009 is integrated in the 

                                                           
1
 Parts of this chapter were published in the article: Rațiu, L. & Băban, A. (2010) Coaching. Theoretical bases and 

applicative directions. Psychology of Human Resources, 8(1), 50-65 



substantiation of the approach lying at the basis of the study regarding the results of the 

coaching intervention (subchapter 6.2.).  

The articles included in the synthesis from the second chapter discussed at least one of 

the following subjects: definition and classification of the notion of coaching, differentiation of 

forms of coaching, approaches and theoretical models of the practice of coaching.  

Coaching both as scientific and applicative field is in a stage of development. The 

practice of coaching, especially the forms from the business field, evolved in a faster pace than 

research. The academic literature specific to coaching does not have a solid theory yet, but the 

empirical research is still quite limited (Bennett, 2006; Latham, 2007).  

2.2. Coaching as developmental relationship   

Coaching falls into the category of relationships for learning and development purposes, 

along with counselling, mentorship, psychotherapy, consultancy or training. In general, a 

relationship of this kind is established between an expert and a person who aims to reach a 

personal or professional goal and is motivated to learn and develop (Higgins & Kram, 2001). 

Relationships for development purposes have a great diversity given by: a. duration of 

relationship (long or short); b. type of relationship (instrumental or not); c. style of expert 

(direct or not); d. object of learning (learning focused on oneself or on the task); e. the effect on 

the network in which the person who learns is involved (Rock & Garavan, 2006).  

The similarities between coaching and other relationships for development purposes 

are mainly given by the characteristics of the relationship: a support relationship which gives 

the customer the opportunity to reflect, learn and progress; carried out usually one to one and 

face to face, based on trust and confidentiality between a professional and a customer.  The 

major difference is given by the position of the expert towards the customer; in coaching a 

partnership between the practitioner and the customer is established, while in mentorship, 

counseling or psychotherapy, the specialist is in the position of expert who gives answers and 



solutions to problems. Other similarities and differences are given by the techniques used, the 

training of the specialist who makes the intervention, the theoretical approach which 

substantiates it, its duration. Table 2.1 presents synthetically the comparison of coaching with 

other relationships for development purposes.    

The aspects illustrated in Table 2.1 require a series of precisions: (i) coaching, especially 

the executive coaching is the closest to mentorship, and their common dimensions make some 

authors use the terms interchangeably (Young & Perrewe, 2000); (ii) the demarcation line 

between coaching and counseling rather applies in case of coaching for business and executive 

coaching. At the same time,  coaching can be an instrument or a form of counseling (Kampa & 

White, 2002) or can be a method of organizational intervention (Stern, 2004); (iii) both 

coaching and counseling focuses on the need of development, but coaching has as primary 

purpose the development of effective skills for achieving the personal and professional goals, 

and counseling targets especially emotional, social and spiritual development (Filipczak, 1998); 

(iv) in the field of work and organization, the term of coaching replaces the term of 

psychotherapy in order to avoid the negative connotations – associated with the pathology – of 

the latter (David, 2007); (v) although coaching has common points with the activity of training, 

the difference is given by the fact that the practitioner of coaching does not have in mind a 

preestablished model or a certain result, but they are formulated during the intervention 

together with the customer. The training targets the transmission of declarative and/or 

procedural knowledge,  relying on the fact that the participants will apply them in practice, but 

does not guaranty the actual accomplishment of change (David, 2007). On the other hand, 

coaching is “tailored” individually by person and by a problem or a present aspect opposed to 

the group approach from training seminars and programmes. In the last decade, the option for 

coaching in organizations, especially in USA and Great Britain, significantly increased as 

alternative to the traditional training for the development of management skills (Feldman & 

Lankau, 2005; Lawton-Smith & Cox, 2007).  

The efforts of making clear delimitations between coaching and other relationships for 

development purposes led to the outlining of central subjects that can be created in other 



criteria of differentiation. The first subject is characteristic of the relationship between the 

practitioner of coaching and the customer – a relation of collaboration and equality, not one of 

authoritarian type.  The second central subject refers to the approach of problems; the 

emphasis is laid on solutions and on the process of achieving goals, rather than on the analysis 

of problems. The joint establishment of goals is another relevant subject for coaching. The 

fourth subject contains the assumption that those who are involved in a coaching process are 

persons without problems of mental health of clinical intensity. The final subject refers to the 

recognition of the fact that the specialists in coaching have expertise in the facilitation of 

learning, but do not have to have a high level of expertise in the field of specialization of the 

customer (Brennan & Prior, 2005). 

 In conclusion, coaching is a systematic process oriented towards a continuous learning 

and a personal development of the customer and integrates through these elements in the 

scope of relationships of support of development. These relationships start from the 

assumption that the adults who learn are autonomous, have a solid basis of life experiences 

and knowledge they valorize, have a propensity to learn and develop. The illustrated 

characteristics highlight the closeness of coaching to mentorship, counselling, consultancy, etc., 

and at the same time the specific differences. The terminological delimitation is important in 

the selection and application of the procedures and techniques of intervention and evaluation 

appropriate to each type of problem and customer.    

2.3. Taxonomies of forms of coaching and conceptual clarifications 

Nowadays, we practise different forms of coaching that have similarities, but also 

multiple differences depending on one or several criteria to which they relate: the type of 

customers, the reason for resorting to coaching, the form of the relationship between the 

practitioner of coaching and the customer.    

The multitude of labels used is not directly correlated with the same variety of forms of 

coaching, and the same practice can be found under different names. Therefore, we keep in 

mind two major categories: personal coaching and coaching for business, differentiated on the 



basis of the type of person of customer and the environment of reference of intervention (in 

organization or outside of it). Any other labels that are used express nuances of the target 

problem from coaching, not necessarily a different framework of approach.   

2.4. Theoretical models and approaches  

The coaching-related research as well as the maturation of coaching as a profession are 

in the early stage (Bennett, 2006). The activity of coaching is carried out by practitioners who 

do not have training in psychology, their intervention being most of the times atheoretical or 

based on local, particular models of coaching. The studies published so far have not validated a 

model of competences in coaching; rather, they resort to models with heuristic value inspired 

from “related” interventions.   

Just like other types of intervention from organizational psychology, coaching, especially 

the coaching for business, started from the adjustment of theories, concepts and methods of 

other subjects of psychology (Latham, 2007). Most of the models focus on executive coaching 

built on models coming from organizational development, education of adults, training for 

management, industrial and organizational psychology as well as clinical psychology (Kilburg, 

1996). The studies on coaching were published in relatively equal proportions in psychological 

and management literature, which indicates a substantial contribution both of psychological 

theories and the organizational theories to the development of the theoretical basis that 

supports the field (Kampa-Kokesch & Anderson, 2001). 

The theories, models and approaches of the practice, regardless of the form of 

coaching, focus on two directions: approaches from a singular theoretical perspective and 

approaches from multiple, integrative theoretical perspectives (Banning, 1997; Diedrich, 1996; 

Kiel, Rimmer, Williams, & Doyle, 1996; Nowack & Wimer, 1997; Peterson, 1996; Saporito, 

1996). The practitioners of coaching tend to be eclectic compared to the methods they use, yet 

they mainly adhere to a theoretical model (Barner & Higgins, 2007).  



The theoretical approaches undertaken by practitioners for the coaching interventions 

follow in great lines the major paradigms from the study of personality customized on the 

process of change and development of the individual (see Table 2.2.). On the basis of these 

theories, we have described four models that inform and guide the coaching interventions, 

building the connection between theory and practice. The models are implicit, cannot be found 

in practice, but the dominant elements of one or another can be recognized: (i) clinical model, 

(ii) behavioral model, (iii) systemic model and (iv) social-constructivist model (Barner & Higgins, 

2007). Each of them has advantages, but none of them holds supremacy. The social-

constructivist model is probably the model which offers a complex and integrative framework 

for the study of coaching. The basic assumption is that significances are built by social 

interactions and in the symbolical framework in which individuals interact (Blumer, 1986). The  

central element is the language with role not just to describe reality, but also to delimit and 

interpret it (Ford, 1999). In such a framework, coaching is carried out as interaction and 

communication to create new meanings. For instance, the definition of an “efficient leader”, of 

“a top performance”, the “maximization of potential” varies depending on the way in which 

these concepts were built in different organizational cultures. Consecutively, the intervention 

of practitioners of coaching is located at the level of organizational realities, of the roles that 

organizational actors have and the way in which they interact.   

2.5. Mechanisms of change in coaching 

Beyond proving the efficiency of the coaching intervention, the studies looked for the 

identification of variables that determine and intensify change. An important factor turned out 

to be the motivation for change and for learning which influences the engagement in an 

effective coaching (Wasylyshyn, 2003). The feedback is considered not just a component of the 

process, but also a key factor for change (Diedrich, 1996; Gregory, Levy, & Jeffers, 2008; Joo, 

2005; Kampa-Kokesch & Anderson, 2001; Witherspoon & White, 1996). A significant 

percentage (84%) of customers perceive the practitioner-customer relationship as a major 

factor for the success of coaching (McGovern et al., 2001). Even if such a relationship influences 

the success of intervention, the existing studies partially prove the relationship between the 



practitioner-customer dyad and the result (Kampa & White, 2002; Kampa-Kokesch & Anderson, 

2001; Kilburg, 2001; Lowman, 2005).  

Other research suggests that certain characteristics of the practitioner (age, 

qualification, professional experience) can influence the perceived trustworthiness of the 

practitioner and the opening of the customer to the experience of coaching. Yet, this 

association was only demonstrated empirically by few studies (Kampa & White, 2002). Research 

shows the relevance of psychological training of the practitioners of coaching. The psychologists 

appear as the most qualified for coaching thanks to their knowledge of theories of human 

development, the evaluation of performance and their skills of building a trust and confidential 

relationship with the customer (Brotman et al., 1998; Kilburg, 1996; Sperry, 1996). Other 

authors have underlined the importance of understanding the context of business, the 

management principles, the organizational policies (Diedrich & Kilburg, 2001; Saporito, 1996; 

Tobias, 1996). The effective Coaching dynamically integrates approaches of the psychology of 

the individual and the needs of organization, both at individual level and at systemic level, 

taking into consideration the context of intervention (Lowman, 2005). An understanding of 

corporate culture in which the intervention takes place is essential. It is also necessary to have 

studies which demonstrate the particularity of programmes of qualification and accrediting of 

the experts in coaching.  

Beyond the limits of research in the field of coaching, this synthesis highlights valuable 

results which are premises for new directions of study. The results identified indicate a constant 

interest for the development and individualization of coaching, as independent profession.   

CHAPTER 3. ANALYSIS OF THE ROLE OF COACHING IN LEADERS’ 

DEVELOPMENT  

This chapter approaches executive coaching its principles and functions compared to 

the new approaches of development of management. The first part treats the importance of 

developing management starting from a history of its conceptualization in literature; the 



second part defines coaching as method of intervention for management; the third part details 

the two functions of coaching, remedy and development (or performance), and in the end, 

conclusions and future directions of research are outlined.    

Without doubt, the theory of transformational management (Bass, 1990) and the 

theories of management distributed in the team (Hackman & Walton 1986; Larson & LaFasto, 

1989) have known an increasing popularity with the development of organizations as teams 

and working groups. In this conceptual framework, leaders have to assure a balanced 

componency of the team, to give opportunities for expressing the strengths of its members and 

for fulfilling their expectancies (Collins, 2002; Ulrich et al., 1999).  

In relation to this evolution of conceptualization of management, we searched for and 

studied the most effective ways of organizational intervention. The studies from practice 

highlight the importance of development of management supported both by persons in 

management positions and by organizations. Moreover, although data is not conclusive, it 

supports that such programmes have a positive impact on the whole organization.   

In a much different organizational context, it requires exceeding the development 

methods applied until the 1990s and the search for more effective ways. Against this 

background, coaching stands out as an effective instrument for enhancing the involvement of 

the employees, welfare and performance. The persons in management positions need support 

in order to introduce changes in real time in their work. Coaching gives them the opportunity to 

“explore”, to bring to light aspects that most of the times in the dynamism, fast pace of the 

present pass unnoticed (Hall, Otazo, & Hollenbeck, 1999; Kampa-Kokesch & Anderson, 2001; 

Turner & Goodrich, 2010).  

3.2.1. The functions of coaching for the persons in management positions   

The novelty of the field and the lack of vast research privileged the circulation of several 

taxonomies of the functions of coaching, in spite of quite extended overlaps here and there 

(Sperry, 2008). The functions of coaching highlight the interdisciplinary perspective, but also the 



difficulty of tracing precise boundaries between coaching, psychotherapy, counseling and 

consultancy.   

The functions were defined compared to the major reasons for which coaching is used: 

development of management skills, the improvement of managerial style, the resolution of 

relationing problems, the formation of management skills and management at the persons too 

oriented on task (Rațiu & Băban, 2010).  

At first, coaching developed as an intervention of remedy, of optimization of the results 

obtained by the persons in management positions (McCauley & Hezlett, 2002). Later, the role 

of the practitioner has changed passing to a large extent from the “expert” who gives support 

in the resolution of problems to partner of reflection with a view to obtaining better 

performances (Eggers & Clark, 2000).  

3.2.2. The basis principles of executive coaching   

The principles that guide the coaching intervention target: 1) the triangular relationship 

practitioner – customer – organization; 2) the development of a plan of action for the 

customer; 3) the focus on the skills and strengths of the customer (Axelrod, 2005). The 

principles mentioned engage in an optimal way the components of the coaching process 

illustrated in Diagram 3.1. and organized schematically by the model entries-processes-exits 

(Boyce & Hernez-Broome, 2011). In the absence of a unique conceptual framework, these 

principles are debatable, but the fact that the perspective of the customer, with professional 

and personal needs, is decisive in the intervention benefits from consensus (Cox & Jackson, 

2009).  

The first principle of coaching is the triangular relationship between the practitioner of 

coaching which makes the intervention, the person in management position who is directly 

involved in the process and the client organization which usually supports financially the 

intervention (Sherman & Freas, 2004). Coaching is directly oriented towards the individual, and 

the benefits at organization level are indirectly obtained by developing this individual (Bacon & 



Spear, 2003; Garman, Whiston & Zlatoper, 2000; Goldsmith, Lyons, & Freas, 2000; Kutzhanova, 

Lyons & Lichtenstein, 2009). In this relationship, it is obvious that the individual purposes within 

a coaching agreement must subordinate to the strategic organizational objectives.   

Coaching can approach in parallel aspects of career and personal life of the manager, 

such as, for instance, the work-life balance. Coaching not only has a reactive role, but is also 

focused on interpersonal skills, such as trust in relationships, active listening, presentation skills. 

Resilience, top performance and a fast adjustment to change are new requirements solicited by 

the increase of organizational complexity (Hudson, 1999).  

In a coaching commitment, an essential characteristic of the practitioner is his integrity 

compared to the agenda with the most personal preoccupations of the customer. Some authors 

consider that the practitioners with basic training in psychology are the most qualified to make 

a coaching intervention (Brotman, Liberi, & Wasylyshyn, 1998; Kilburg, 1996; Sperry, 1996). 

Other authors underline the importance of training in the business field and the understanding 

of organizational dynamics (Kampa-Kokesch & Anderson, 2001; Saporito, 1996; Tobias, 1996). 

Although there is no empirical data to support a unique position regarding the basic training, 

the practitioner of coaching acts by integrating the development needs both of the organization 

and those of the customer. By the integration of needs expressed by the customer and the 

organization, the practitioner of coaching builds a development plan. It is preceded by a full 

evaluation of the customer – personality traits, management style, his values and attitudes 

(Feldman & Lankau, 2005). Based on the results of evaluation, we identify the major aspects of 

the customer’s career and elaborate a development chart in agreement with the skills, needs 

and desires of the customer, but also with the organizational context.  The emphasis is laid on 

the organizational role of the customer (Axelrod, 2005).  

The third principle that guides the intervention of the practitioner in coaching is the 

focus on the positive aspects of the manager. Regardless of the initial purpose of coaching, the 

practitioner accomplishes a stage of evaluation of the personality, management style, values 

and attitudes of the customer (Feldman & Lankau, 2005). Then follows a stage of identification 



and reflection on his strengths and their maximum valorization (Feldman, 2001). Coaching took 

theories with wide popularity in psychology which demonstrate that the activation of the 

central strengths and talents leads to the promotion of development (Csikszentmihalyi, 1990; 

Grant, Curtayne & Burton, 2009). 

Beyond the focus on the positive aspects of the person in management position, an 

important aspect in development is related to the management of power. The leader is 

invested with power and is responsible for a judicious management of power. The exercise of 

power adds a new dimension to the leader and not only his professional life, but also personal 

life. The activity becomes more complex and the confrontation with the new responsibilities 

can often be accompanied by stress, the lack of a feedback as he progresses in organizational 

hierarchy, situations in which coaching can affirm as a successful intervention (Masciarelli, 

1999). 

Studies highlight that the persons in management positions, who benefited from 

coaching were able to manage the complexity of organizational situations, to optimize their 

relationships, to deal with change (Barbuto & Burbach, 2006; Heames & Harvey, 2006; Shipper, 

Kincaid, Rotondo, & Hoffman, 2003; Smither, London et al., 2003). 

 

CHAPTER 4. COACHING AS A PRACTICE OF ORGANIZATIONAL DEVELOPMENT IN 

THE PERCEPTION OF ORGANIZATIONAL CONSULTANTS 

 Empirical study of this chapter includes coaching in organizational practice among other 

intervention practices, in order to organizational change. Organizational development in the 

broad sense, and organizational diagnosis as an area subsumed, are conceptualized through a 

series of theoretical approaches (eg. Argyris & Schon, 1996; Burke-Litwin, 1992; Jex, 2002; 

McNamara, 1998; Porras & Robertson, 1992), which can be differentiated in “traditional” and 

recent theoretical approaches. 



 Traditional approaches focus on planned effort, holistic and controlled by intervention 

(Beckhard, 1969), corresponding to a static vision of the organization (McNamara, 1998), unlike 

more recent theories that integrate dimension of active participation in intervention, from 

diagnosis until the solution (Nielsen, 1984). According to recent trends, organizational 

phenomena are seen not only in a linear cause-effect perspective, but from an integrated 

perspective, in which all aspects of the system are important and should be considered in 

complex causal relationships (Chirică, Andrei & Ciuce, 2009). Furthermore, it notes the 

importance of studying the current organizational practices and organizations “as it happens”, 

namely capturing the characteristics and context influences, as the multitude of interactions 

(Hutton & Liefooghe, 2011; Schatzki, 2006). In this new perspective, success of organizational 

change correlates positively with participation of the organization members, as was highlighted 

by studies which focused on strategic change management (Choi, 2007; Lines, 2004; Saksvik et 

al., 2007).  

Although active participation of clients in organizational development (Argyris, 1960, 

1990; French & Bell, 1995) and in the process of consulting (Schein, 1988, 1999) was considered 

central, matters warranting further interest aims to identify the optimal ways in the practice for 

assisting the organizations in achieving change (Kykyri, Puutio, & Wahlström, 2010). 

 Adaptation of organizational intervention practices along with continuous changes faced 

by organizations (eg. organization’s external environment pressures) stimulates therefore 

constantly rethinking organizational intervention practices (Gallos, 2006; Mirvis, 1990). 

According with the evolution of trends of both research and environmental, the role of 

managers and employees in implementing effective interventions has changed, they becoming 

active agents. Also, the role of organizational consultant is defined rather by facilitating 

participation and still less by providing solutions to existing organizational problems (Schwarz, 

2006). In addition, the emphasis is on the quality of interactions with organizational members, 

their authentic experiences at work and the responsibility of the consultant toward the 

organizational members. Moreover, the consultant on this position works together with the 

client to improve the overall quality of life and the organizational functioning, without 



maintaining erroneous perception (in view of recent, but not “traditional” perspective) that 

would have the power to “fix” something alone (McNamara, 1998). 

 Another dimension of organizational development is permanent learning from his own 

actions or by observing others from organizational environment in order to be able to correct 

himself (Terry, 1993). Unlike the traditional approach to organizational development, new 

approach emphasizes the role of implicit organizational theories in understanding and solving 

organizational problems (Chirică et al., 2009). In organizations, which generally inhibit the 

discovery of the need for change, especially when change involves changing the rules, policies 

and their basic objectives (Chirică, 1996; McNamara, 1998), investigation of implicit theories 

can be achieved through individualized, tailored interventions and adapted to the situation 

(Chirică et al., 2009). 

 Based on the conceptualization of organizational development field and organizational 

consultant role, the present study has proposed to investigate perceptions of organizational 

consultants about coaching as an organizational development practice. More specifically, the 

study aims to reveal the assumptions and processes used by consultants in their work with 

persons with leading positions in order to connect their results with organizational 

performance. The findings may help to develop training programs for practitioners in the field 

of coaching and provide directions to promote coaching as a development intervention at 

individuals with leading positions. 

4.1. Context of the present study 

 This study builds on a series of both theoretical and practical history that will be 

mentioned briefly below. First, diversity of theoretical perspectives on organizational 

development and highlighting the need for a new approach in consulting process for achieving 

change led to coaching. Second, in the organizational development, profile of the coaching 

practitioners vary according to basic training, which can be in organizational and change 

domain, psychology, adult education, even in business, human resources and other areas. 

Beyond domain-specific knowledge and beyond the experience that bring in coaching, 

practitioners require a set of standards and rules of practice, which contributes to the 



development of coaching practice. Third, coaching clients have become more sophisticated, 

better informed, which required more careful practitioners training interventions. More 

specifically, due to the complexity of human behavior and management behavior, practitioners 

must be able to respond and build tailored intervention given the contextual, specific data.  

On the other hand, the approach of this study started from the observation that the 

Romanian organizational market is in development and follows the trends of the West (Riddle 

& Pothier, 2011). Nevertheless, local particularities of the organizations can define a specific 

framework by cultural mark data and the understanding of existing context. 

4.2. Objectives of the study 

 In the light of theoretical positioning have been previously pointed, the present study 

aims to investigate perceptions and attitudes of organizational consultants on their work with 

people leading position and shaping the place and role that coaching plays in organizational 

consulting practice. The methodology behind the study is qualitative, allowing direct access to 

data provided by participants. Moreover, qualitative data analysis enables to capture 

participant’s implicit theories concerning organizational interventions and creates an 

explanatory frame of the emergence of coaching in organizational intervention practice. 

4.3. Method 

 Participants 

 The group of participants was composed of 15 human resource practitioners with 

minimum five-year experience in consulting and development of people in management 

positions. Gender distribution was approximately equal: males, N=7, and females, N=8. Age of 

participants ranged between 26 and 52 years (M=37.60 and SD=6.95). All participants work in 

Romanian consulting companies of the human resources development field and they have an 

average of 8 years of professional experience. For 60% of the participants, their basic training is 

in psychology field, but the whole group has postgraduate studies in the socio-human field.  



 Sampling of participants was done by the method “snowball”, in the category of interest 

to research topic, that is, in chain, from one participant to another. 

 Procedure 

 Participants attended an individual, semi-structured, in depth interview. Prior to running 

the interview, participants were informed about the purpose of the study, estimated duration 

of the interview and the right to withdraw or interrupt the interview if they wish. They also 

gave their agreement for participation by signing an informed consent form. They were assured 

of confidentiality of data, audio or written, obtained by interview and the possibility to have 

access to any of these forms of data storage. In addition, it was mentioned that the answers to 

questions are used for research without any content associated with the author or other data 

which allow his identification and they are not subject to moral judgment, of value or precision. 

In terms of location, was agreed that the interview take place at participant’s company, in a 

time interval preferred by them.  

 In terms of content, semi-structured interview aimed to approach the relevant issues for 

identification and analysis of intervention methods used to people with management positions 

and identifying the place and role of coaching between them. 

 4.4. Results 

 Data processing was done by thematic analysis method which consists in six stages, 

some of them being common to other methods of qualitative analysis: familiarizing with data, 

initial codes generation, identifying themes, their review, naming and defining themes, 

elaboration of the report (Braun & Clarke, 2006). The analysis method chosen for this study 

incorporates both an inductive approach based on data from interviews (Boyatzis, 1998), and a 

deductive approach based on themes drawn from relevant theoretical frameworks (Crabtree & 

Miller, 1999; Fereday & Muir-Cochrane, 2006). This approach allowed the description and 

understanding of authentic experiences of the participants captured in interviews, but guided 

by theoretical concepts. 



 Audio recordings of interviews (a total of 980 minutes) were transcribed and corpus 

data were obtained as a written report. Verbal content was coded deductively and inductively 

with cu ATLAS.ti, which is qualitative data management software. In a first phase was 

performed open coding which consists in careful examination, comparison in order to discover 

similarities and differences, conceptualizing and categorizing data (Strauss & Corbin, 1990). The 

initial analysis was followed by second-order analysis that aimed to reduce data to allow further 

analysis and interpretation and identification of emerging themes. 

 The themes identified in interviews content of the present study synthesize 

organizational intervention practices, applied especially to people with management position, 

with all its aspects, from the characteristics of client from the characteristics of the client, the 

consultant, to the process and results. Themes and subthemes related to this with examples of 

codes are summarized in Table 4.1. Extracts from the content that exemplify themes or codes 

can be located in interviews following the appropriate number of each participant and the 

number of  text unit, as it was quantified using the ATLAS.ti program in processing of 

transcribed interviews. 

 

THEME SUUBTHEME Examples from the interviews 

C
lie

n
t 

Role ”…Most… [clients] ... or if we discuss 

percentages somewhere around 80% of 

the positions that we manage are 

positions of middle management and top 

management……”(I 1_25) 

Features ”… I had more success when I worked with 

directors from other cultures [străine], 

because I was less assessed, because they 

focused more on content, competence, 



experience, more than the speech which I 

could envelop…”(I 14_51). 

Development needs ”… It was the first man, Romanian 

manager to say, which I actually saw 

wanting in real to improve things” (I 

10_73). 

Readiness ”… the action of introspection is difficult 

for people. Therefore I noticed this thing in 

many programs. It is not something people 

currently do it, they rarely think about 

themselves... how to say ... constantly ... 

deliberately, in a planned manner and 

with time and resource allocation… yes, so 

... that when we require to do not find it ... 

no, it's not handy…” (I 11_52). 

C
o

n
su

lt
an

t 

Role ”… Ok, and then my work as a consultant 

start from zero in a way... with a 

discussion in advance, something about 

the culture of the organization, something 

about the background of problems ... " (I 

12_48). 

Confidence ”… if they did not trust and consider you, 

he will probably not take appropriate what 

you say and may not implement it or he 

will not make convincing…” (I 1_63). 

Professional expertise ”…The initial [of the intervention process] 

was the most difficult. If the initial is well, 



so if the composition of plan is done very 

well, I think that 50% of success is assured. 

So there must be invested very, very much 

energy and work to persuade in order to 

keep his commitment. If they keep the 

commitment at that stage, later will be 

very easy to do, even to put into practice 

what he proposed in the plan…”(I 11_69). 

G
o

al
s 

Problem solving ”… [the client] tried to replace the sales 

director, but I did not say what to do, or 

how to do. Practically, he had all the 

answers to him ...” (I 11_103). 

Support for response to new situations ”… purpose of transition to a higher 

position, he was young, ….. we emphasized 

harnessing the potential … he knew the 

steps to go, but we work harder in order to 

verify and confirm his steps (I 11_103).  

R
el

at
io

n
sh

ip
 (

p
ro

ce
ss

) 

       
 

Facilitation 
”… but I did not told him what to do, or 

how to do. Practically, he had all the 

answers to him ...” (I 11_103).  

Learning 

 
”… everything was on his own 

responsibility, I insisted on very hard, so 

the method works if you assume 

responsibility for this process of learning " 

(I 11_98). 



Cooperation 

”… it's like you take arm in arm ... with the 

client and go where you want to go 

together ... " (I 6_91).  

Result  At the individual level of client 

 
”… they compared the initial stage to final 

stage [of intervention], and satisfaction 

was very high, because I have seen people 

changing under my eyes”  (I 11_98). 

At the organizational level ”[from coaching]… he succeeded to 

replace sales director with a better one… 

they really managed very well at that time 

and increased turnover and sales ...” (I 

5_51). 

At the consultant level  ”… for a consultant or trainer or whatever 

in this field to see that facilitation that you 

did…and the frame that you have created 

allowed them to have fundamental 

changes in their internal structure of 

personality and abilities was extremely 

rewarding, for me, you know?…” (I 11_98). 

 

4.5. Discussion and conclusions 

 Data from this study represented a combination of perspectives, values and personal 

meanings, in other words, participants' implicit theories concerning intervention at the people 

with management position. Their integration allowed shaping a local model of coaching which 

provides an explanatory framework for reflection on the changes facing the organization and 



the challenges of new methods of intervention. This explanatory framework consists of themes 

found in the interviews analyzed and emphasizes previous experience in delimiting 

expectations, practitioner role in relationship, the importance of the link with the organization 

and the impact of intervention at the organization level. Among the organizational intervention 

practices, coaching has emerged as a tool for continuous learning, reflection towards learning 

and for building new ways and solutions to organizational problems. 

 It should be noted that in Romanian organizations, coaching for people with managerial 

position entered as practice, especially under the influence of multinational companies. Despite 

these influences and trends to expand the coaching, data from this study indicate that coaching 

intervention does not have a definite place between the developmental practices at 

management level in Romanian organizations. But in a dynamic market it is noted that the use 

of specific methods of coaching with all its features - relationship, client, results - is present. 

 The study revealed a profile of coaching client, that is, most frequently, middle level 

manager in multinational or international companies. Clients vary in degree of readiness for 

coaching, expectations and skills that they hope to acquire from coaching. Often, clients require 

coaching following organization initiative and with its support, which indicates its value not only 

at the individual level but also at the company level. 

 Although currently coaching practice is not strictly regulated, has shaped a profile of the 

practitioner that can respond optimally at corroborated needs of the client – person with 

managerial position - and organization. Communication skills, assessment and feedback, 

planning and organization, motivation and stimulating the change, are just some of skills cited 

in studies and also mentioned by participants in the present study (Ely, Boyce, Nelson, Zaccaro, 

Hernez-Broome, & Whyman, 2010; Feldman & Lankau, 2005; Kampa & White, 2002).  

Beyond practitioner skills and abilities, relationship with the client is considered an 

important factor in the success of intervention. Its features - partnership, collaboration, 

commitment, trust and confidentiality – provide unique coaching process compared to other 

management development programs (Ting & Riddle, 2006). 



Practitioner features, as they emerged from the study, correspond to the models 

described in the literature of coaching (Wasylyshyn, 2003). According to these models, coaches 

practitioners aim to increase the efficiency to people with managerial positions, in a formal 

relationship, one-to-one. Moreover, the practitioner has the skills to successfully meet the 

diverse needs of individuals and their organizations (Ely et al., 2010).  

Learning, as is mentioned by the participants in the study, corresponds to Argyris vision 

(2006) on organizational learning, that is frequently situated beyond a process of correcting the 

errors or problem solving. It requires a critical reflection on behavior, identification of ways by 

which it contributes to organizational problems and changing the way of action. Along with 

critical reflection, reflection on action and reflection in action increase client expertise (Schon, 

1991) and are issues raised in the interviews from this study. As it was illustrated by verbal 

statements, learning features correspond to the coaching intervention mechanisms (Feldman & 

Lankau, 2005; Sherman & Freas, 2004; Stern, 2004).   

In the absence of data about the coaching industry in Romanian organizational 

environment, this study outlines a profile of this practice, which is marked by contextual 

features, but follows the trends of development covered in Anglophone areas (Sherpa 

Coaching, 2010; Spence, Cavanagh, & Grant, 2006). In the Romanian organizations, coaching is 

expanding, but little expanded, and to a large extent, subsumes the applied fields of psychology 

in organizations, without being a professional field itself. 

In the organizational context, coaching addresses to individuals which can also be clients 

in training, consultancy, mentoring. Differentiated and appropriate use of development 

practices increases effective outcomes and provides a better persistence in time (Rock & 

Garavan, 2006). Congruent with research perspectives in coaching, interviews revealed key 

issues due to which coaching can be most effective response. 

The emergence of coaching is explained, in the perception of consultants, as more than 

a trend taken under the influence of multinational organizations. Moreover, it is becoming 

increasingly evident that its development, as practice, is stimulated in two ways - organizational 



problems and consulting practice. This perception is associated with the belief that delivery of 

training programs (training type) at the level of people with managerial positions no longer 

correspond to sustainable results (Feldman & Lankau, 2005; Lawton-Smith & Cox, 2007). So, by 

this, study results provide a framework for understanding how organizational intervention 

practices, especially those aimed at people with managerial position as initiators of change and 

responsible for its spread in the organization, are diversifying in order to respond mode 

adapted to the current context. Therefore, the role that coaching acquires compared to other 

development practices is a adapted role the new theorization in organizational development 

field that optimally respond to the need for change. Coaching highlights in organizational 

consultants practice as an indispensable tool, strategic for management due to the potential to 

establish, adapt, rebuild skills required for dynamic organizational environment, as required by 

theoretical models (De Vries, 2005). 

Summarizing, the results of this study indicate the emergence of the practice of 

coaching in the development of people with managerial positions of Romanian organizations 

and create opportunities for development and organization training practitioners in a more 

appropriate way to organizational realities. 

The study has some limitations arising from the type of qualitative methodology used. 

Usually, small group of participants and their recruitment may have an impact on results 

(Chapman, 2002). Another limitation could be the fact that participants are from different 

companies which means different approaches to practice and different clients. Due to 

qualitative approach, results can be generalized only to the participants in this study. However, 

some findings may have significant implications for similar cases (Maxwell, 2005). 

Future studies should include a larger sample, and results should be corroborated with 

quantitative data. Also, the perspective of practitioners could be completed by the client to 

ensure a more comprehensive approach to organizational intervention. A possible future 

direction could address the link between different developmental relationships faced by people 

with managerial position and how they impact on personal career, organizational results and 

working group. 



CHAPTER 5. COACHING AS A CHANGE PROCESS: AN ANALYSIS OF THE 

READINESS FOR COACHING 

 

Procedural approach to intervention recommends the assessment of coaching readiness 

of the coachee in the early stage of the process (Boyce & Hernez-Broome, 2011). The pattern of 

characteristics integrated into the readiness for coaching concept vary; however the authors 

agree to include readiness for change as an essential item (Boyce, Zaccaro, & Wisecarver, 2010; 

Goldsmith, 2009). Owing to the fact that research on coachees has no long tradition, the 

studying of the readiness concept should incorporate the research findings on a person's stage 

of change by applying the transtheoretical model of change (Prochaska & DiClemente, 1994). 

This model, originally developed in health psychology for changing the addiction behaviours, 

extended its application to other types of behaviours, and to online interventions and coaching 

interventions (Prochaska & Norcross, 2010; Prochaska, Prochaska & Levesque, 2001).  

Beyond stages of change analysis, the coaching intervention maximizes its efficiency by 

adjusting itself to the developmental needs of the coachee (Ely, Boyce, Nelson, Zaccaro, 

Hernez-Broome, & Whyman, 2010). Targeted coaching needs is a unique combination of 

individual and organizational needs. Improving leadership skills, behaviours, attitudes, 

strategies enhance performance, efficiency in work and career success. The interpersonal, 

communication, self-management, leadership, and conflict management skills, together with 

the managing subordinates’ performance are the most common objectives for developing 

through coaching at management level (Ely et al., 2010; Hall, Otazo, & Hollenbeck, 1999; Judge 

& Cowell, 1997; Hicks & Peterson, 1999; Society for Industrial and Organizational Psychology, 

2008; Witherspoon & White, 1996).  

From the perspective of readiness for change, this research seeks to identify the 

conditions and the factors of readiness for coaching in terms of the coachees’ stages of change 

and developmental needs.The aim is to study the readiness for coaching of the managers at all 

levels who benefited from coaching or to those who are just potential coachees of such 

intervention by applying the transtheoretical model of change. Additionally, it is studied the 



pattern of the stages of change and developmental needs, considered relevant to the assessing 

phase of the coaching intervention. 

5.1. Readiness for change, readiness for coaching  

The executive coaching emerged as a direct answer to unpredictable changes in 

organizations for which it is imperative the search for new approaches and ways of optimizing 

the management activity through coaching and professional development of leaders (De Meuse 

et al., 2009; Joo, 2005).  

Despite its popularity in practice, coaching is less structured as a field of research; it 

requires researchers to focus upon theoretical construction. Definitions differ from one author 

to another, but they have in common the purpose, type of relationship and coachee’s 

characteristics. Generally, the coachees are top, middle, and lower level managers proving their 

potential for progress, possessing significant responsibilities for the business success (Baron & 

Morin, 2010). 

 The coaching intervention follows the principles of experiential learning, reflection in 

learning and problem solving (Feldman & Lankau, 2005; Sherman & Freas, 2004; Stern, 2004). 

The premises of organizational learning theory and those of socio-cultural learning provide a 

framework for shared problem solving in which the coach and the coachee develop an action 

plan. By considering this reflection context, the imperative for change is of frequent occurrence 

(Wise & Jacobo, 2010). 

The challenge of change consists in the assumption that individuals should be involved 

in the change process, especially in an organizational context where change is unavoidable 

(Armenakis & Harris, 2002). Through integrated approach to intervention, the preliminary 

examination consists in assessing the coaching needs of coachees. This includes experience, 

skills, and coaching needs analysis. 

Coaching, in general, can be a more productive and impactful process if coachees 

engage in it in a well-planned and intentional manner (Nelson & Hogan, 2009). A coaching 

relationship is a bidirectional one. Both coach and coachee need to be engaged, and committed 

to creating the desired change. At the executive level, a coachee’s commitment to the coaching 

process becomes even more important if obvious and lasting results are to be made. It can also 



help increase the success of coaching relationships which ultimately leads to higher satisfaction 

of both coaches and their clients.  

Some studies argue that not all individuals are coachable (Goldsmith, 2009). The clients 

less receptive to coaching limit their development, and fail to recognize their own problems by 

following a single way of action. <Coachability> does not necessarily exhibit the opposite 

attributes. Interviews with coaches and coachees revealed certain common themes around 

people’s ability to actively engage the coaching process. Coachable individuals are committed 

to change, have a strong motivation to improve their competencies, they are perfectible, take 

responsibility for outcomes (Goldsmith, 2009). 

 
5.2. Transtheoretical model of change at individual level   
 
DiClemente şi Prochaska (1998)’s transtheoretical model of change characterizes the 

continuum of steps that people take toward change and includes the activities or processes to 

move people from one stage to another, thus making his model of particular interest to 

coaches (Table 1). This model is now widely used in health psychology to study addiction 

behaviours, and in the work environment or business coaching programs. (Prochaska et al., 

2001). 

Transtheoretical model of change has been used to study the management's perception on 
costs and benefits by applying the coaching skills in working with subordinates (Grant, 2010). 

 
5.4. Developmental coaching needs  
 
The coaching intervention maximizes its chances of success by adjusting itself to the 

developmental needs of the coachees. Stern (2004) points out that coaching can be particularly 

effective for leadership development in the following situations: specific performance 

expectations are communicated to immediate subordinates, feedback is provided, 

organizational strategy is built, strategies to manage conflict effectively are adopted, 

constructive response strategies to ambiguity are given. Beyond these general formulations, 

particularly impactful on an organizational level, coaching should take into account the personal 

developmental needs of individual coachee's. In fact, the leadership coaching is quite different 



from other forms of personal coaching by simultaneously addressing the individual and the 

organizational leadership developmental needs.  

A study on leadership coaching expansion revealed slightly differences on the coach`s 

role, scope and prevalence in different regions of the world (Table 5.2.). Even if in the English-

speaking countries, practice and research on coaching is advanced compared to other areas, 

the American Management Association (2008) estimated a global expansion, and besides, the 

developmental trends track those already covered in the U.S.  

Table 5.2. Leadership coaching features (adapted from Riddle & Pothier, 2011) 

 
 

 English - Speaking 
Regions 
 

 Western Cultures 
 

Eastern Europe, 
Asia, Middle East 
 

Role of Coach  To stimulate reflection, 
growth, change 

Collaborator for 
optimising the whole 
„whole life” and  
improved 
performance 

Teacher or 
expert; fewer 
differences 
between mentor 
and coach 

Dominant 
Purpose of 
Coaching 

Acceleration of 
development; increased 
performance 
 

Problem 
solving, but 
increasing 
developmental 
uses 

Correction of 
gaps; remedial 
actions and teaching 
of better or the 
“ right ” ways 

Penetration of 
coaching  

High, no 
stigma; seen as 
perquisite for 
high performers 
 

Medium, 
some stigma; 
valuable 
collaborator for 
executives 

Low; still mostly 
global firms with 

roots in West 

 
Even if a coaching program requires minimum training requirements and commitments 

(conscious need, desire to improve current performance, openness to new experiences), 

attitudes and the levels of motivation vary from one client to another, among organizations, 

even during the development intervention. Therefore, this study addresses the developmental 

needs at different management levels and their variation depending on the coaching 

experience.  



As discussed in the preceding review, in prior research, the concept of change, readiness 

for change and the aspect of needs assessment are inherently related to coaching. The lack of 

empirical studies on these topics and the lack of specific psychometric instrument in the field of 

coaching leaded us to address the objectives by using the transteoretical model of change in 

the context of coaching and the perceived developmental needs used in the field of training for 

leadership. Therefore, we formulated the following hypothesis:  

H1a: the factorial structure of the stages of change assessment for leaders follows 
the conceptual structure of the stages of change model (operationalized as precontemplation, 
contemplation and action). 

H1b: according to the stages of change model, we expect that precontemplation 
negatively correlates with the other two stages and contemplation positively correlates with 
action. 

H2: the leaders who benefited from coaching are different to those who have not 
received coaching by their stages of change being less contemplative than the last.   

H3:as coaching is followed by an increased awareness of developmental needs, we 
expect that the participants who were coachees report higher scores in perceived 
developmental needs than the participants who didn’t benefit from coaching. 

H4: the management levels are associated with different levels of developmental 
needs, top managers reporting lower scores of developmental needs than the participants in 
other management levels. 

 

 
5.5. Method 

Participants 

The participants were 87 persons in management position in private organizations from 

Romania of which 58.6 % men and 41.4 % women. The age mean of the whole group was 33.19 

years (AS=7.65). As management positions, the participants represented the top level (N=14), 

the middle level (N=29) and the first-line level (N=44). Regarding their coaching experience, 42 

participants were previously coachees in a coaching intervention and 45 participants didn’t 

report any participation in a coaching intervention for management skills.   

Procedure 

The scales of the stages of change and of the developmental needs were administered 

to the participants. At the same time, the participants were given a prior presentation of the 

aim of the study and were requested to give their consent of participation in research. The 



participation was voluntary and was not rewarded in any way. The participants were also 

informed on the confidentiality of data collected and on their option of withdrawing from the 

study if they consider it is necessary. In order to obtain demographic data relating to the 

participation in development activities, we also included questions regarding gender, age, 

management level, tenure, and prior participation in coaching intervention in the last year.   

Instruments  

The stages of change scale was built on the basis of the scale that was initially 

developed by the authors of transtheoretical model and contains separate items formulated for 

three stages: precontemplation (i.e. As far as I am concerned, I do not have any leadership 

development needs), contemplation (i.e. I have some leadership challenges and I really think I 

should work on them) and action (i.e. I am actively working on my leadership shortcomings). 

The instrument with 12 items was previously validated by Lam, Chan and McMahon (1991) and 

McConnaughy, DiClemente, Prochaska, and Velicer (1989). The content of the items was 

modified so as to make reference to the change of management behaviour. The items were 

evaluated on a Likert scale with five points (1 – strong disagreement; 5 – strong agreement). 

The scale for the evaluation of perceived developmental needs was developed by 

Harris and Cole (2007) and is made of 28 items. The participants evaluated on a Likert scale 

with 5 points (1 – strong disagreement; 5 – strong agreement) the extent to which they want to 

make improvements on specific management skills: team development (i.e. I need to personally 

improve building team spirit in my work group), stress management, communication, conflict 

management, (i.e. I need to personally improve managing conflict with my subordinates) 

visionary leadership, preparation of their subordinates for change. A global score of 

developmental needs was also calculated.   

Control variables    

This study included a series of control variables which were not directly related to the 

testing of hypotheses, but we took into consideration the possibility of bringing plausible 

explanations supplementary or alternative to the analyses performed: tenure in a management 

position, the age of participants, gender of participants, participation in managerial 

development programs and leadership programs (such a variable can change the results 



especially in case the participation was recent. The data for this variable was collected by open 

question and, unfortunately, was frequently omitted in the answers of the participants).   

 
5.6. Results 
 
In the absence of consistent data regarding the use of instruments in the field of 

coaching, we examined the construct validity of scales applied by two methods. First of all, a 

factorial analysis was carried out to determine whether the items of scales used corresponded 

to the multidimensional solution of the instrument developed on the basis of the 

transtheoretical model of change (H1a). Secondly, we investigated the pattern of correlations 

between the subscales of the instrument (H1b). 

Given the existing data that suggest a pattern of correlation between stages measured 

by SOCS, we performed the exploratory factorial analysis using principal components method 

with Direct oblimin rotation (Δ = 0). Kaiser–Meyer–Olkin measure of sampling adequacy (KMO = 

.746) is considered a good value that allows the performing of factorial analysis (Field, 2009). 

The correlation between items was checked with Bartlett's test for sphericity the value of which 

is strongly significant (χ² (66) = 535.940, p < .001), which suggests the existence of common 

factors. The three primary criteria used to determine the number of factors to extract were 

eigenvalues, the scree plot, and a parallel analysis (Horn, 1965).The total variance explained by 

the three factors extracted according to the criteria mentioned before is 67,52 %. Table 2 

contains the saturation of items in the extracted factors and the indicators of the internal 

consistency of the 3 subscales after the rotation of factors. The results of this analysis 

confirmed the grouping of items in the three dimensions representing the stages of change for 

which the test was built (H1a).  

 

Table 2. Summary of exploratory factor analysis results for the stages of change scale 

Items Rotated Factor loadings 

 Precontemplation Contemplation Action 

 P S P S P S 

Item 1 .98 .97   

Item 6 .89 .91   

Item 10 .90 .93   

Item 12 .93 .97   

Item 2   .64 .68  



Item 4   .90 .92  

Item 9   .85 .82  

Item 3   .80 .79 

Item 5   .89 .83 

Item 7   .87 .87 

Item 8   .53 .68 

Item 11   .72 .79 

Eigen values 1.910 1.547 4.647 

Variance explained  15.917% 12,894 % 38.721 % 

α Cronbach .78 .76 .86 
P = pattern coefficients; S = structural coefficients. 

 

The lack of data regarding the structure of the developmental needs scale leaded us to 

perform supplementary analysis of the factorial structure of the scale. The exploratory factorial 

analysis of the principal components with Direct oblimin rotation (Δ = 0) was performed on all 

the 28 initial items. Kaiser–Meyer–Olkin measure (KMO= .864) of sampling adequacy is 

considered a good value that allows the performance of factorial analysis (Field, 2009). 

Moreover, we applied Bartlett's test for sphericity to check the relationship between the items. 

The calculated value was strongly significant (χ² (378) = 1819.132, p< .001). Table 3 presents the 

saturation of items in the extracted factors as well as the indicators of the internal consistency 

of the 5 subscales. The total variance explained by the five factors extracted is 67,11 %.  

 

 

Table 3. Summary of exploratory factor analysis results for developmental needs scale 

 
Rotated Factor loadings 

Items 
Team 

development 

Visionary 

leadership  

Conflict 

management 

Stress 

 management  

Preparation for 

change 

 P S P S P S P S P S 

item1   .49 .56   

item2   .68 .70   

item3   .60 .74   

item4   .54 .67   

item5   .56  .76   

item6   .47 .65   

item7    .59 .71  

item8    .79 .81  

item9    .51 .63  

item10    .66 .73  

item15 .42 .67     

item16 .55 .73     

item17 .74 .83     

item18 .71 .81     

item19 .72 .82     

item20 .49 .55     



item21 .70 .81     

item22 .62 .80     

item23  .77 .85    

item24  .78 .86    

item25  .43 .68    

item26     .68 .75 

item27     .86 .89 

item 28     .81 .85 

Eigen values 11.840 2,385 1,802 1,470 1,296 

Variance explained          42.285 % 8,517 % 6,435 % 5,251% 4,628% 

α Cronbach .91 .87 .83 .78 .84 

P = pattern coefficients; S = structural coefficients. 

 

Following the factorial analysis, we removed the 4 items (11, 12, 13 and 14) which did 

not load significantly on either of the factor (factor loadings < .40). The individual items 

retained in the model and factor loadings are presented in Table 3. As a result, a five-factor 

solution was deemed more appropriate and parsimonious. We also calculated a global score of 

developmental needs on the 24 items taken into consideration for further statistical analyses (α 

= .94).  

According to the stages of change theory, the results indicate a simple structure of 

factors and the relationships between them. The participants ranged in each of the three stages 

of change (precontemplation M=2.51 and AS=0.95; contemplation M=3.85 and AS=0.79; action 

M=3.64 and AS=0.79). Precontemplation as the theoretical model stipulates correlates 

negatively with the stages contemplation and action (r = -.32, p< .001, respectively r = -.35, p< 

.001) as hypothesized (H1b). The action and contemplation stages positively and significantly 

correlate (r = .404, p< .001), as hypothesized (H1b). The pattern highlighted by this data is 

consistent with the pattern reported in general in the studies of measurement of the stages of 

change and support the construct validity of the test (Harris & Cole, 2007; McConnaughy et al., 

1983, 1989).  

The differences between the two subgroups – coachees and manager who didn’t benefit 

from coaching – were statistically significant on the dimension of precontemplation (t(85) = 

3.131, p < .01) and the dimension of contemplation (t(85)=2.014, p < .05), which means that the 

coachees are in the stage of precontemplation (M=2.83 and AS=0.93) compared to those who 

haven’t benefited from coaching in the last year (M=2.22 and AS=0.88). Moreover, the 

participants in this group are more contemplative (M=4.02 and AS=0.71) than the coachees 



(M=3.68 and AS=0.85). These results support H2 which states that the coachees are actively 

involved in a change process and don’t look for other changes. But, the results are only partial 

supported by this idea because of the impossibility of controlling the issues related to the 

experience of coaching and other experiences of development as well as the variety of 

conditions of achieving them. In fact, the effect size for the difference between the two 

categories was reduced (d = .33, respectively d = .21) and confirms only partially the second 

hypothesis regarding the differences between the categories of participants on the dimension 

of the stage of change.  

We explore also the differences in the stages of change reported to the management 

level. Depending on the management level, significant differences manifested between the 

participants from top management and those from the middle or lower management level. Top 

managers positioned significantly differently in the stage of contemplation (F(2, 84) = 4.487, p < 

.01). The size of effect was average (η2= .09).  

In order to test the third hypothesis regarding the differences in the perceived 

developmental needs between the participants who benefited from coaching and those who 

didn’t, we found that the difference was significant in case of the need of team development 

(t(85) = 1.736, p < .05; d =.18). Beyond these significant differences, data supports the scores of 

global needs, needs of stress management and needs of conflict management higher in the 

coachees compared to those who are potential clients. The fields of visionary leadership and 

preparation of the subordinates for change are perceived as fields for development by those 

who did not benefit from coaching. This might suggest that the coaching intervention from 

their latest experience at the moment of data collection mainly targeted these needs.  

The fourth hypothesis referring to the developmental needs in participants at different 

management levels was tested by and highlighted significant differences only on the field of 

preparation for change (F(2, 84) = 6.011, p < .01; η2= .12). More specific, the top managers 

reported lower scores at this variable compared to the other two management levels. Hence, 

we found partial evidence for H4.  

We also tested the interaction effect of the management level and coaching experience 

on the studied variables, but no significant interaction effect was revealed by the data.  



The data obtained and the analyses performed led to the proposal of prediction models 

regarding the categories of persons with management position and the status of coaching 

beneficiary. Given the fact that the dependent variable is a dichotomous one, the testing of 

these models was done by logistic regression (tables 5). For the application of logistic 

regression, diagnostic testing for collinearity (its value was below the accepted threshold 

indicating a low degree of relation between them (Field, 2009), nonadditivity, and outliers was 

performed. Categorical variables in the dataset were dummy coded using the indicator method, 

which compares levels of the variable to either the first or last level of the variable. The last 

category of each variable was used as the reference category, to which the other levels of the 

variable were compared. For each analysis, predictor variables were entered into the model 

using a forced-entry method, which adds all predictors to the model at one time. 

Regression analysis. The results of the binary logistic regression predicting the coachee 

status from the control variables are presented in Tabel 55..  

Table 5.5. Logistic regression for coachees 

     

Predictors  B S.E. Exp(B) Wald 

STEP 1 (a)     

Tenure  -.255    .198 .775 1.648 

Management position     

             Top level .977 .671 2.656 2.122 

             Middle level 1.356 .545 3.879 6.182* 

Age -.017 .035 .983 .235 

Gender  .581 .479 1.789 1.475 

STEP 2 (b)     

precontemplation 1.212 .337 3.361 12.975* 

team development 1.143 .459 3.137 6.195* 

need for change -1.024 .465 .359 4.846* 

Constant -4,133 1,430 ,016 8,357 

a. Control variables: tenure, management level, age and gender. 

b. Predictor variables after controlling for management position 

 

 

5.7. Discussions 

 

Coaching is more an individual practice, but is carried out in a context defined by the 

role and status of the person in organization as well as the wider organizational framework and 



targets the integration of intervention in a management development system (Tesluk & 

Kudisch, 2011). The essential question for the initiators of change is how the individuals 

prepare to cope with change so that they implement it in the organizational environment in 

which they work. In order to use coaching for the purpose of developing leaders, it becomes 

important to understand the process of change and particularly the readiness level, the degree 

to which a person can change and his/her desire to change something in a specific area.  

From the multitude of theoretical models on change, the present study was founded on 

the transtheoretical model that postulates the importance of preparation in order to 

successfully making a change. Thus, the application of this model was extended in the context 

of developing management by coaching and the specificity of development needs was 

corroborated to offer a more complex pattern of antecedents of intervention.    

The research had an exploratory character to check to what extent the stages of change 

and the needs of development differ and whether it is relevant to approach them before a 

coaching intervention. First we checked the psychometric qualities of the measures given the 

novelty of using them in the context of executive coaching. The instruments confirmed the 

factorial structure of the theoretical models lying at the basis of their elaboration and turned 

out to be appropriate for the purpose of the study.    

 Consequently, one of the contributions of the study consists of the application of 

instruments that can take part in the evaluation of clients for coaching, especially as the target 

population tends to be much more diverse compared to the “traditional” category. The 

importance of paying attention to the client first of all as an individual, taking into account his 

uniqueness, his goals and needs and then his position in the organization and its requirements 

are new challenges for coaching (Valerio & Deal, 2011). The client’s skills and his motivation 

become the major predictors of change by coaching, and the way in which the client valorizes 

them has an influence on the results.    

The data of this study showed significant differences both between coachees and non-

coachees and also between participants at different management levels. The top managers are 

mainly in the stage of contemplation, which indicates an active opening to change and the 

desire to approach it in the next period. Such a result orients the approaching of coaching 



especially at higher management level and is consistent with previous studies (Kiel, Rimmer, 

Williams, & Doyle, 1996).  

The present study highlights the psychological aspects of coaching which can facilitate 

the understanding of the aspects of change as a basic objective of coaching. It brings data that 

can be useful in the evaluation of the opportunity of coaching as an intervention compared to 

other developmental relationships (training, mentorship, counselling, etc.) (Rock & Garavan, 

2006). The organization has to choose between an intervention or another depending on the 

cost – benefits ratio. That is why, a special attention is paid to the preparation of programs so 

that they can be applied at the right time and in the conditions of existence of certain 

inclinations.  

The analysis of differences between coachees and non-coachees regarding the stages of 

change highlighted the lower scores for contemplation in the group of coachees compared to 

the group of non-coachees. This result might suggest that the group of coachees has already 

initiated a change and therefore are less willing to allot resources to explore new 

developmental opportunities. Unfortunately, the lack of further data on specific details of 

development by coaching or other developmental relations limits the extension of the previous 

conclusion.   

The common characteristics of coaching with other relations for the purpose of 

development – for instance, counseling, psychotherapy, training – justify the focus on the 

stages prior to intervention and the evaluation of the degree of preparation of the client for 

intervention. Researchers in the field warn that the effect of coaching can be situational and 

specific to certain situations or individuals. This conclusion agrees to the results of a meta-

analytical study in the field of counseling, which highlights the fact that the client readiness is 

the most significant factor in change, being responsible for 40 % of the variation of results 

(Lambert & Barley, 2002). Therefore, the careful evaluation of preparation prior to intervention 

assures not just its effectiveness but also its efficiency.   

The analysis of the types of development needs perceived by the participants showed 

that the need of development of the team pointed out higher scores in the group of coachees, 

explained by the approach of this issue in the coaching intervention and the importance of the 



team in obtaining organizational results. We discussed also non-significant differences on the 

global needs of stress management and conflict management in the coachees compared to 

non-coachees. The fields of visionary leadership and preparation for change are perceived as 

fields for development by those who did not benefit from coaching.  

Beyond the contributions stated above, the study presents a few limits which will be 

succinctly presented. The number of participants in the study is consistent with the number 

used in coaching studies in which the emphasis is rather on the individualization and 

personalization of the intervention than the description of wide categories. The prevalence of 

using coaching in Romanian organizations is another argument for sizing the sample in this 

study (Sherpa Coaching LLC, 2010).  

One of the criticisms supported by certain studies from the literature says that just like 

in case of other theories that propose stage-by-stage models, the transtheoretical model of 

change reduces the complexity of behavioural changes by the artificial imposition of certain 

categories on certain continuous processes (Bandura, 1997; Davidson, 1998; Sutton, 1996). 

Further research could test alternative models of change by experimental studies and approach 

the evaluation of preparation beyond the stage-by-stage aspect of transtheoretical model.    

The categories of development needs were taken from specific studies on training for 

management skills. Future studies should also explore other categories of needs that cover 

more of the complex management activity.    

The multilevel approach, especially on the dimensions of development needs would 

bring a more complete image. The evaluations could come from subordinates and superiors 

and might compensate for the limits of distortion and fidelity by self-reporting. A longitudinal 

study could point out more valid inferences on the use of transtheoretical model of change in 

coaching along with the approach of different types of needs perceived. Other methods of data 

collection can bring more information on the process itself and on the results.   

The access to participants and the limited extension of practice in Romanian 

organizations make more difficult the investigation in the field of coaching. The norms of 

confidentiality, the duration and complexity of intervention can be other barriers for research.   



In summary, this research provided a framework for studying the characteristic of 

coachees addressing the stages of change and perceived developmental needs. In spite of the 

limits, the study brings empirical data that can be a basis of further exploration of readiness for 

coaching and the study of this concept beyond the framework of costs and benefits proposed 

by the transtheoretical model of change. By studying different specific categories of 

development needs, this research offers suggestions for initial evaluation, a significant stage in 

the coaching intervention.  

 

CHAPTER 6. DEVELOPMENT OF THE MANAGERIAL BEHAVIOUR BY COACHING. 

EFFICIENCY OF A COACHING PROGRAM 

The analysis of literature in the field of coaching psychology suggests a discontinuity 

between research on coaching and the research on the development of management (Elliott, 

2011). Although only a third of the coaching interventions for persons in management positions 

are assessed (Ely, Boyce, Nelson, Zaccaro, Hernez-Broome & Whyman, 2010; McDermott, 

Levenson & Newton, 2007), the empirical results reported confirm the efficiency and value of 

coaching both at personal level and at organizational level (Dagley, 2006; Hernez-Broome & 

Boyce, 2011; Passmore & Gibbes, 2007). 

The main effects of coaching for the persons in management position can be seen in the 

sphere of management competences, the skills of managing complex situations in the 

organization, as well as at the level of relating with the subordinates, which is optimized  

(Bowles, Cunningham, De La Rosa & Picano, 2007; Diedrich, 1996; Hall, Otazo & Hollenbeck, 

1999; Perkins, 2009). By definition, the target of coaching is behavioural learning and change in 

case of the client (manager or leader); therefore, it is not at all surprising that most of the 

studies report a positive relationship between coaching and behavioural changes (Levenson, 

2009). 

Beyond coaching for persons in management position, a tendency in process of 

extension, both at practical and theoretical level, it is the managerial coaching (Agarwal, Angst 

& Magni, 2009). The managerial coaching is defined as the method by which a supervisor 



(manager or leader) facilitates the learning and development of subordinates by the activation 

of the professional behaviours and skills they have (Beattie, 2006; Ellinger & Bostrom, 1999). 

The empirical studies show that this form of coaching is an intervention of development with 

significant impact not only at individual level, but also at organizational level (Agarwal et al., 

2009; Ellinger, Ellinger & Keller, 2003; Ellinger & Bostrom, 1999; Evered & Selman, 1989; 

Elmadağ, Ellinger & Franke, 2008; Hannah, 2004; Yukl, 2002). In spite of the fact that this form 

of development acquires a more and more role in organizations (Heslin & Latham 2004; 

Latham, Almost, Mann & Moore, 2005), the data that should support the value of development 

coaching in the career of subordinates is inconclusive (Heslin, Vandewalle & Latham, 2006). 

In this theoretical framework, this study has as objective the investigation of the effects 

that the coaching program has on the medium-level managers. More exactly, this study targets 

the changes that appear at the level of managerial behaviours following the coaching 

intervention. Moreover, the results of the coaching program are analyzed on the dimensions of 

the behaviour of managerial coaching.  Because of the similarities between the behaviours of 

managerial coaching and the behaviours of transformational management, as we will show 

below, the pattern of transformational management was adopted as theoretical framework for 

the evaluation of management behaviours.   

Hypotheses  

This study is based on a pretest-posttest design and aims at the following hypotheses:    

H1: medium-level managers participants in the coaching program will improve their 

scores in inspirational motivation as way of stimulation of the individual and team spirit in 

subordinates.   

H2: the medium-level managers participants in the coaching program will improve their 

scores in individual assessment as the behaviour by which managers pay attention to the 

achievement and development needs of the subordinates.     

H3: at the end of the coaching program, the medium-level managers will report higher 

scores on the scale of situational reward as effective transactional behaviour.   



H4: the efficiency of self-assessed management increases at the end of the coaching 

program     

6.7. Method 

Participants  

The group of participants was initially made of 23 medium-level managers from a 

multinational company which makes electronic equipment. Their age varies between 23 and 46 

years old (M = 33.11; AS = 6.47). Depending on gender, the participants were 69.6 % men and 

30.4 % women. In the statistic analyses of data, we only included the data from 11 participants 

(age: M = 31.63; AS = 6.47) of which 81.81 % men and 18.19% women.   

Procedure. The coaching program 

The coaching program was specially designed for medium-level managers with 

responsibilities of supervision of the production teams from a multinational organization. The 

major purposes of the program consisted of: developing managerial coaching skills, skills of 

assertive communication with the employees, of motivation of the employees on one hand and 

the development of stress management strategies, on the other hand.    

Prior to the actual initiation of the program, the participants were evaluated with  MLQ 

scales for the managerial behaviour. At the completion of the program, the participants were 

evaluated again with the same psychometric instruments.    

In the second half of the interval of deployment of the coaching program, the company 

in which the intervention was made announced major changes whose effect could not be 

neglected. The program was pursued, but against the background of a growing tension, an 

uncertainty related to the near future regarding the jobs of managers, but also the jobs of their 

subordinates.    

Instruments 



The main instruments of evaluation of managerial behaviours were MLQ scales 

(Multifactor Leadership Questionnaire). MLQ is a widely used instrument whose efficiency in 

the identification of characteristics of leaders was tested in many studies (Avolio & Bass, 1999; 

Bass & Avolio, 2000; Bass & Stogdill, 1990; Rowald, 2005; Sarros, Gray, & Densten, 2002). The 

version applied in this study was MLQ (5X short form) adjusted to Romanian population by 

Iliescu, Beldean & Sîntion (2006).  

6.8. Results   

The rate of renouncement2 to the study and throughout the coaching program in which 

the participants were included was 52.17%. The differences between the final group of 

participants and the group of those who renounced on the data from the pre-intervention 

stage, statistically analyzed with t test for independent samples were not significant in case of 

variables included in the study (inspirational motivation scale t(21) = 1.69, p > .05; individual 

appreciation scale t(21) = 0.94, p> .05; situational reward scale t(21) = 0.94, p> .05; efficiency 

scale t(21) = 0.68, p> .05). The statistical analyses of the pre-intervention data do not highlight a 

specific variable which explains the renouncement of the participants to the coaching program 

or to the post-intervention evaluation stage. Therefore, the data which was included in 

subsequent analyses in this study was the data of participants who completed the coaching 

program and fully completed the scales used for the post-intervention evaluation (N = 11).  

After checking the internal consistency of the scales, we reported the data of evaluation 

of the managerial behaviour before the coaching program, under the form of means, standard 

deviations as well as the correlations between variables (Table 6.2.). The correlational indices 

show significant values between variables IA and IB (r = .547, p < .01) confirming the belonging 

                                                           
2
 The rate of renouncement to the coaching program and implicitly to the study was caused by major changes 

which occurred after the initiation of the program. At about half the interval provided for carrying out the 
program, the employees of the company were announced that it would close the factory from that location and as 
a consequence, they would lose their jobs. In spite of the changes that occurred, the coaching program was 
continued and completed as planned, but with a significantly low number of participants. It was obvious the 
influence of these unexpected changes on the participants and it was approached during the individual coaching 
sessions.    
  



to the superordinate scale of transformational management. It also signals strong positive 

correlations between certain transformational scales and the scales that evaluate the effects of 

management (for instance, r = .711, p < .01 for IA and EFF). CR scale as transactional scale 

strongly correlates both with transformational scales (with IB, r = .70, p < .01), and with the 

efficiency of managerial behaviours (for instance, with EFF, r = .602, p < .05), while the 

correlations between MBEA scale with such constructs are small. MBEP and LF scales correlate 

negatively both with the scales of transformational management and with the scales of effects 

of management, as MLQ authors indicate.  

Table 6.3. presents the data of evaluation of the managerial behavioural after the 

completion of the coaching intervention. After the inspection of these results, we can see 

statistically significant correlations between certain transformational scales (for instance, 

between IB and IM with r = .786 at p < .01), proving the belonging to the same basic concept. In 

the post-intervention stage as well, some correlations are kept between the transformational 

scales and the transactional scales as well as the scales of efficiency of management.    

The statistical analyses conducted on the data obtained had the purpose of checking the 

influence of the intervention on the dimensions of the managerial behaviour. We resorted to 

test t for pair samples and chose the significance threshold 0.10, usually used in case of small 

samples. The analysis of the differences before and after the intervention indicated a 

statistically significant increase on dimension IC (individual appreciation), at p < .05, t(10) = 

2.324, d = 0.50 and confirms the second hypothesis. Another dimension in which we recorded a 

significant difference before and after intervention is CR (situational reward), at p < .10, t(10) = 

1.845, d = 0.55, the third hypothesis being confirmed. As for the self-assessed performance, a 

significant increase was identified on scale EFF (efficiency), p < .50, t= 2.141, d = 0.33 and the 

fourth hypothesis is confirmed.    

Even if there were differences before and after intervention in the meaning provided in 

hypotheses and graphically illustrated (Diagram 6.1), these differences were only significant for 

a part of dimensions. Therefore, the hypothesis regarding inspirational motivation as way of 



stimulation of the individual spirit and the team spirit in subordinates was not confirmed, but 

we can graphically notice the tendency of increase of scores between the stages before and 

after intervention (t(10) = 1.372, p > .10).  

 On the dimensions of transactional management, the results from this study indicate 

variations of scores from pre-intervention to post-intervention (Diagram 6.2.). As a result of the 

coaching program, we can see the decrease of scores to the management by exception active 

by which leaders focus on the monitoring of mistakes and their prevention, but the statistic 

analysis of difference does not highlight a statistically significant decrease.   

Even if only the self-assessed efficiency was significantly different following the coaching 

program, we obtained increases of results in EE scales (additional effort) and SAT 

(management-related satisfaction as the workflow from Diagram 6.3. shows. 

Therefore, following the statistical analyses performed, only three of the four 

hypotheses formulated for this study are confirmed.   

The results at the scales of self-assessment of the performance of management are on 

the increase at the moment of measurement after intervention, but as we mentioned, the 

difference from the moment initiated by measurement is statistically significant only on the 

scale of efficiency of management.   

6.9. Discussions  

This study investigated the effectiveness of a coaching program applied to medium-level 

managers from a multinational company. More precisely, by a longitudinal design, the study 

followed up the changing of the managerial behaviour on the dimensions of managerial 

coaching, evaluated with the scales of transformational management and of transactional 

management. On the overall, as we anticipated, the analysis of results highlighted an increase 

of scores at the dimensions of the managerial behaviour which are part of the managerial 

coaching skills, at the end of the coaching program. Moreover, the efficiency perceived as 



indicator of performance was significantly higher after the completion of the coaching program. 

These results are considered consistent with the results reported in the previous studies which 

certify the effectiveness and efficiency of coaching in the persons in management position in 

general (Grant & Cavanagh, 2004; Gray, 2006; Feldman & Lankau, 2005; Joo, 2005; Palmer, 

Tubbs & Whybrow, 2003).  

A first contribution of this study is using the pattern of transformational and 

transactional management as framework of study of managerial behaviours optimized by the 

coaching intervention. By the orientation to development, the expression of behaviours which 

exceed the simple focus on the rewarding of the effort, the transformational scales and some 

transactional scales of MLQ as instrument of measurement of managerial behaviours can 

support the study of managerial coaching skills, in the absence of specific psychometric 

instruments.   

The second relevant result in this study is the change of behaviours of individual 

appreciation and the behaviours that fall into the situational reward scale following the 

coaching intervention. More precisely, the managers from this study have enhanced the 

behaviours of expression of attention towards the needs of achievement and development of 

each subordinate, acting as a coach (trainer), allotting time, effort and individual resources to 

help the subordinates valorize their potential and develop.  

In the direction of the importance of management for the performance of subordinates 

and of the organization, in the management literature we emphasized the role of coaching. 

Coaching is regarded as a means in the development towards an organization which learns 

(Dunphy, Turner and Crawford 1997). The metaphor leader as coach (Senge 1990) involves 

consistently this orientation and draws the attention to the redefinition of the relationship 

between the leader and the subordinate and to the need of studying this dyad. The presence of 

the coaching skills at the level of managers allows for their propagation in the organization. The 

leaders act as coach by delegating decision-making and taking responsibilities to their 

subordinates (Kouzes & Posner, 2002). The managers with coach skills increase confidence in 



their teams and there is the potential path of dissemination in organization and development of 

a culture of coaching (Crane, 2007).  

On the other hand, the studies in the field of managerial coaching described the 

behaviours relating to the role of management from this position, but mentioned less practices 

of formation and development of behaviours of this kind (Beattie, 2006; Ellinger & Bostrom, 

1999). 

Along with the development of dimensions of managerial coaching, another result 

supported by the empirical data from this study is the increase of self-assessed efficiency of 

medium-level managers from the multinational company in which the coaching program  was 

carried out. The efficiency of management is assessed especially in relation to the role of 

management, not necessarily in relation to reaching the purposes.  

This study qualitatively differentiates from the previous studies regarding the results of 

the coaching intervention, the most frequently assessed only at the level of reaction of 

participants and only in retrospection or omit the evaluation of the program (McManus, 2005). 

Therefore, this empirical data supports the effectiveness of coaching for the improvement of 

managerial coaching skills and of the efficiency of management.   

However, we point out a few limits for which we will formulate solutions in the future 

studies. First of all, the lack of a control batch makes the internal validity be very much affected, 

and the favourable differences of the measured behaviours be potentially explained by the 

intervention of the effect of maturation or of other exogenous variables which were not 

controlled. Another possible limit could be given by the effect of testing, but considering that 

the interval between the preliminary evaluation and the post-evaluation was quite large, we 

exclude this negative influence on the results. The effect of renouncement to the study as limit 

in the pre-post test design was also checked.  The careful analysis of the results in the 

evaluation before intervention did not highlight a factor or a variable from the study which 

might have influenced the decision of renouncement to the study. The rate of renouncement to 

the study was mainly explained by external conditions, which are the unpredictable changes of 



dissolution of the location of the company to which the managers included in the study 

belonged.   

In spite of the internal validity vulnerable because of the type of design used, this study 

has two strengths: the explanatory power and the reduction of variance of error associated to 

individual differences. In conclusion, in order to explain the results from the causal point of 

view, they should have been reported to the results of a control group, frequently difficult to 

involve in natural conditions. In coaching, even the studies without control batch are not very 

frequent. 29% of the studies used a design before and after the intervention and only 14% 

resorted to a control group with a view to making the comparison (Ely et al., 2010).  

CHAPTER 7. FINAL CONCLUSIONS  

This paper, by the studies carried out, brings contributions regarding the investigation of 

coaching in the Romanian organizational environment as process of change and development 

at the level of persons in management position. In the context of coaching literature, the thesis 

contains empirical studies based on data regarding the perception of organizational consultants 

on coaching, along with data regarding the clients of the coaching intervention as well as the 

results of the effectiveness of such an intervention. The studies carried out highlight the 

complexity of the coaching process from a multiple perspective – of the practitioners, of the 

beneficiaries, but also of potential clients – as particularities of using coaching in the Romanian 

organizational context. Moreover, it is the first paper in Romania which approaches the subject 

of coaching in the local organizational context.   

In this scheme of definition of coaching, this paper followed an approach of both 

theoretical and empirical investigation. After the introduction and the general presentation of 

the framework of this paper, the second chapter and the third chapter focused on the 

systematic synthesis and the critical analysis of the main scientific studies and research in the 

field of coaching in general and more specifically, the coaching for persons in management 

position. Based on the conclusions drawn and the research needs identified, chapter four, 

chapter six and chapter seven contributed by empirical data to the understanding of the 



coaching process from the perspective of practitioners, clients and persons in management 

position as potential clients of such an intervention.    

Therefore, the first stage in the approach of research of this paper consisted of the 

critical analysis of research in the field of coaching, which allowed for the conceptual 

delimitation and the differentiation of coaching from other relationships for development 

purposes (mentorship, training, counselling, etc.). In the theoretical approach from the second 

chapter were selected the studies and research in the field of coaching and one can see that 

although coaching stirred interest in literature, the theoretical approaches are less rigorous and 

abound in a diversity of invalidated patterns, some of which are taken from other fields.   

The role of systematic synthesis of literature in the field of coaching was essential, 

considering the multidisciplinary character of coaching as well as the lack of a solid theory 

specific to this type of intervention. The conceptual clarifications from the second chapter led 

to the observation of coaching for the persons in management position as the most visible form 

both in research and in practice. However, as we highlighted in the third chapter, the current 

stage of research in the field of coaching is marked by the need of theoretical and empirical 

integration as well as the need of accomplishment of several research focused on the 

components of process, the functions and the purposes of coaching. This need is given by the 

limited number of rigorous scientific research which is explained by factors such as: the novelty 

of the field for psychology, aspects of confidentiality of participants, the lack of a specific 

methodology of evaluation of the efficiency of coaching, making the comparison of results 

difficult.    

The third chapter also targeted the approach of executive coaching, of its principles and 

functions in relation to the new approaches of development of management. Therefore, we 

kept in mind that the theories and patterns of leadership offer a significant challenge to the 

design and carrying out of programs of development of leadership and management. 

Unfortunately, a lot of research rather focused on the conceptualization of leadership and 

management, on the person of the leader and less on development (Bernal, 2009). 



Yet, it is visible that the evolution of theories on development followed the evolution of 

theories of conceptualization of leadership, which is the passage from leadership as exertion of 

power to interpersonal skills and in the end to skills of management of interactions in a group. 

Given this repositioning of the field of development of leadership, coaching is an optimal 

solution with sustainable results based on self-directed learning and on reflection on learning 

(Grant, 1999).   

The systematic investigation of the factors of coaching, from the level of conceptual 

delimitation, the disclosure of forms and the identification of theoretical orientations on which 

the practice of coaching is based, allowed for the outline of designs of investigation of empirical 

studies.   

The complexity and the importance of the result targeted in coaching draws the 

attention to the role of the practitioner of coaching (organizational consultant in wide sense) in 

the process. It is a role which requires the understanding of the organizational system, of 

motivation of work, of the impact that the leadership style has on the organization as well as 

the understanding of the aspects of management and leadership from the wider perspective of 

organizational realities in the competitive environment.   

The empirical study 1 was carried out on the basis of a qualitative design, and the data 

under the form of the verbal content obtained by interview with 15 organizational consultants 

was processed with the method of thematic analysis. In the absence of data about the coaching 

industry in the Romanian organizational environment, the first study outlines a profile of this 

practice, which is marked by the contextual characteristics, but follows the development trends 

gone through in the Anglophone areas. In the Romanian organizations, coaching is in the 

expansion, but it is less extended, and to a major extent, subordinates to the applicative fields 

of psychology in organizations, without being a professional field.    

The empirical study 2 approached in an innovative way the characteristics of clients 

from coaching and focused on the identification of a pattern of stage of change – development 

needs which could orient the stage of initial evaluation from coaching and consecutively, the 



adaptation of the intervention approach. The study was designed starting from two premises. 

The first premise claims that in general, coaching turns out to be much more productive and of 

impact when the clients get involved in an intended and well planned manner (Nelson & Hogan, 

2009). The second premise referred to the fact that not all the individuals are coachable in 

order to benefit from coaching (Goldsmith, 2009). By integrating these premises, the study 2 

offered a framework of investigation of coaching which contains the components and 

characteristics of change and aspects of development needs identified before an intervention. 

Further on, the transtheoretical pattern of change was taken over at individual level, a popular 

pattern in the psychology of health applied for the change of addictive behaviours, but with 

applicability in other fields of the human behaviour. The takeover of the transtheoretical 

pattern and the approach of development needs in the sphere of leadership skills and 

behaviours required first of all the adaptation and checking of psychometric qualities of 

measurement instruments. The instruments confirmed the factorial structure of the theoretical 

patterns that laid at the basis of their elaboration and turned out to be appropriate for the 

purpose of the study, pointing out by them a methodological contribution in the research of 

coaching.  

The study 2 also reported differences by types of development needs perceived by the 

participants and they can be explained by the specific content of the main activities and by the 

purposes associated to each level of leadership (Bowles et al., 2007). Therefore, the 

development needs acquire on different levels of leadership a different configuration which, for 

maximized results, can orient the approach of the coaching intervention (Feldman & Lankau, 

2005).  

While in study 1 and 2 were targeted the organizational consultants and clients and 

potential clients for coaching, the study 3 approaches the coaching process and its results. The 

study is preceded by a vast critical analysis of the empirical research of evaluation of coaching, 

of the patterns of evaluation of results as well as the factors that moderate the effect of 

coaching and the methodological aspects.    



Coaching is less suitable for study in laboratory or cutting out the components to be 

thoroughly studied. Yet, this paper brings data about the effectiveness of a coaching program in 

the real environment by the study 3. By a longitudinal design, the study followed the change of 

the leadership behaviour on the dimensions of managerial coaching, evaluated with the scales 

of transformational leadership and of transactional leadership.  In overall, as anticipated, the 

analysis of results highlighted an increase of scores to the dimensions of the leadership 

behaviour which are part of the managerial coaching skills, at the end of the coaching program. 

Moreover, the efficiency perceived as indicator of performance was significantly higher after 

the completion of the coaching program.   

To sum up, the results of this research offer important theoretical orientations clarifying 

the aspects related to the components of coaching. This research also brings important 

methodological innovations in the field. An important aspect of this research is that once 

identified the mechanisms that privilege access to coaching and the factors that influence the 

process, the results of the intervention can be improved a lot.   

The novelty of the field and of research in the field of coaching involves the lack of 

specific instruments, specially built for such an intervention. On the other hand, there is 

pressure for using appropriate instruments. Thus, by the study 2 we applied an instrument built 

on the transtheoretical pattern of change and adapted to the context of development of 

leadership by coaching. The results of factorial analysis confirmed the factorial structure of the 

pattern from the basis and satisfying psychometric qualities of the adapted instrument, thus 

bringing an important contribution to future research in the field.  We also adjusted the scale of 

development needs perceived in persons in management positions on different levels. The 

instrument proved to have satisfying psychometric qualities and allowed using data in 

subsequent analyses. The study 3 used an instrument with wide popularity in the studies on the 

persons in management positions, but without previous applications in the specific context of 

coaching. 



This research also has a series of limits. First of all, the studies based on quantitative 

methodology were carried out on quite small samples and this could explain obtaining 

insignificant results. Another limit is given by the characteristics of the participants included in 

the study and their availability. As mentioned before, coaching mainly addresses the persons in 

management position who have potential and availability for development. Their proportion in 

the population is limited, which made difficult the access to them. Another limit is given by the 

diversity of organizations which will reflect on the characteristics of the organizational 

environment, but also of the factors acting at individual level. Therefore, the power of 

generalization of results is limited. The future studies should include complementary 

evaluations which eliminate possible variables which can distort the results. Yet, the results 

provided by empirical studies are encouraging, bringing important clarifications to the field 

studied and being premises for future studies.   

The future studies could extend this research line of the clients from coaching by 

investigating in a longitudinal design the effects of identification of the stage of change and the 

types of development needs in the results on the long or medium term. Moreover, future 

research could check the way in which this pattern evolves. The third study was based on a 

design before and after test and its limits affected the internal validity. The replication of the 

study, but the use of a control group will be able to give high validity to the causal explanations 

of attribution of the effect of a coaching program. Moreover, it is necessary that the future 

research brings more clarity to the mechanisms lying at the basis of the intervention of this 

kind.   

The results obtained in this paper have a series of practical applications. The study no. 1 

highlights the perception of practitioners in the field on coaching and outlines aspects which 

can orient the preparation of future practitioners in the field. The study no. 2 with substudies 

on related measurement instruments brings a pattern of the characteristics of evaluation of the 

preliminary intervention of clients for coaching and outlines a profile of the potential client. By 

building and implementing a coaching program designed to optimize the leadership behaviour, 

the study no. 3 brings data on the coaching intervention in the organizational environment. As 



for the practical implications, first of all, the results obtained inform the practitioners, but also 

the clients on the opportunities of development by coaching. The stage of evaluation of the 

characteristics of the client can be useful for the calibration of the intervention depending on 

the characteristics of the client on the dimension of the stage of change and the need of 

development.   

REFERENCES3  

Agarwal, R., Angst, C.M., & Magni, M. (2009). The Performance Impacts of Coaching: A  

Multilevel Analysis Using Hierarchical Linear Modeling. International Journal of Human 

Resource Management, 20(10), 2110-2134. 

Antonioni, D. (2000). Leading, managing and coaching. Industrial Management, September- 

October, 27-33. 

Argyris, C., & Schon, D. (1996). Organizational Learning. Addison-Wesley, Reading, MA. 

Argyris, C. (2006). Effective Intervention Activity. In J. V. Gallos (ed) Organization  

Development. John Wiley & Sons, Inc. 

Argyris, C. (1990). Overcoming Organizational Defenses. Facilitating organizational learning.  

Boston: Allyn and Bacon. 

Argyris, C. (1960). Human behavior in organizations. Yale Scientific Magazine, 34(5), 40-51. 

Armenakis, A. A., Harris, S. G., & Mossholder, K. W. (1993). Creating readiness for  

organizational change. Human Relations, 46, 681-703. 

Armenakis, A.A., & Burdg, H. (1988). Consultation Research: Contributions to Practice and  

Directions for Improvements. Journal of Management, 14 (2). 339-365. 

Armenakis, A.A., & Harris, S.G. (2002). Crafting a change management to create  

transformational readiness, Journal of Organizational Change Management, 15(2), pp. 

169-83. 

Armitage, C. J., Sheeran, P., Conner, M., & Arden, M. A. (2004). Stages of change or  changes  

of stage? Predicting transitions in transtheoretical model stages in relation to healthy 

food choice. Journal of Consulting and Clinical Psychology, 72, 491-499. 

Arnold, J. A., Arad, S., Rhoades, J.A., & Drasgow, F. (2000). The empowering leadership  

                                                           
3
 This list includes the complete reference list from the extended thesis 



questionnaire: The construction and validation of a new scale for measuring leader 

behaviors. Journal of Organizational Behavior, 21, 249-269. 

Asay, T.P., & M.J. Lambert (1999). The Empirical Case for the Common Factors in Therapy:  

Quantitative Findings. In Hubble, M.; B.L. Duncan and S.D. Miller, eds. (1999) The Heart 

& Soul of Change: What Works in Therapy. Washington, D.C.: American Psychological 

Association. 

Auerbach, J. E. (2001). Personal and executive coaching: The complete guide for mental  

health professionals. Ventura, CA: Executive College Press. 

Avolio, B.J., & Chan, A. (2008). The dawning of a new era for genuine leadership  

development. In G. Hodgkinson and K. Ford (eds), International Review of Industrial and 

Organizational Psychology, (pp. 197–238). New York: Wiley. 

Avolio, B. J.& Hannah, S. T. (2009). Developmental Readiness: Accelerating Leader  

Development. Consulting Psychology Journal: Practice and Research, 60(4). 331-347. 

Avolio, B.J., Bass, B.M., & Jung, D.I. (1999). Re-examining the components of  

transformational and transactional leadership using the Multifactor Leadership 

Questionnaire. Journal of Occupational and Organisational Psychology, 72, 441-462.  

Avolio, B.J., & Bass, B.M.(2004). Multifactor Leadership Questionnaire. MindGarden, Inc. 

Axelrod, S.D. (2005). Executive growth along the adult development curve. Consulting  

Psychology Journal: Practice and Research, 57(2), 118–125. 

Avolio, B. J., Walumbwa, F. O., & Weber, T. J. (2009). Leadership: Current theories, research,  

and future directions. Annual Review of Psychology, 60(1), 421. 

Axmith, M. (2004). Executive Coaching: A Catalyst for Personal Growth and Corporate  

Change. Ivey Business Journal, May/June. 

Asay, T.P., & Lambert, M.J. (1999). The empirical case for the common factors in therapy:  

quantitative findings. In Hubble, Duncan and Miller (eds). The Heart and Soul of Change: 

What Works in Therapy. Washington D.C.: American Psychological Association. 

Băban, A. (2002). Metodologia cercetării calitative. Cluj‑Napoca: Editura Presa Universitară  

Clujeană. 

Bacon, T. R., & Spear, K. I. (2003). Adaptive coaching: The art and practice of a client- 



centered approach to performance improvement. Palo Alto, CA: Davis-Black. 

Bandura, A. (1977). Social Learning Theory. New York: General Learning Press. 

Bandura, A. (1997). Self- Efficacy: The Exercise of Control. New York: Freeman.  

Banning, K. L. (1997). Now, coach? Across the Board, 34, 28–32. 

Barbuto, J.E.,Jr., & Burbach, M.E. (2006). The emotional intelligence of transformational  

leaders: A field study. Journal of Social Psychology, 146, 51-64. 

Barner, R., & J. Higgins (2007). Understanding implicit models that guide the coaching  

process. Journal of Management Development, 26(2), 148-158. 

Barner, R. (2006). The targeted assessment coaching interview: Adapting the assessment  

process to different coaching requirements. Career Development International, Vol. 

11(2), 96 – 107. 

Baron, L., & Morin, L. (2010). The coach-Client relationship in executive coaching: A field  

study. Human Resource Development Review, 20(1), 85-106.   

Baron, L & Morin,L. (2010). The impact of executive coaching on self-efficacy related to  

management soft-skills. Leadership & Organization Development Journal, 31(1), 18 – 

 38. 

Bass, B.M. (1985). Leadership and Performance beyond Expectations, Free Press, New York. 

Bass, B.M. (1990). From transactional to transformational leadership: Learning to share the  

vision. Organization Dynamics, 18(3), 19-36.  

Bass, B.M., & Avolio, B.J. (1994). Improving organizational effectiveness through  

transformational leadership. Thousand Oaks, CA: Sage Publications. 

Bass, BM., & Stogdill, R.M. (1990). Handbook of Leadership: Theory, research and  

management applications (3rd edn.). New York, N.Y.: Free Press.  

Bass, B. M. (1999). Two Decades of Research and Development in Transformational  

Leadership. European Journal of Work and Organizational Psychology, 8, 9-32. 

Bass, B.M., & Riggio, R.E. (2006). Transformational leadership. L. Erlbaum Associates. 

Beattie, R. (2006). Line managers and Workplace Learning: Learning from the Voluntary  

Sector, Human Resource Development International, 9(1), 99-119.  

Beck, J. (1995). Cognitive therapy: Basics and beyond. New York: Guilford Press. 



Beckhard, R. (1969). Organization development: Strategies and Models, Reading, MA:  

Addison‑Wesley. 

Beer, M., & Nohria, N. (2000). Cracking the code of change. Harvard Business Review  

(May/June), 133-141. 

Bennett, J., & Bush, M. (2009). Coaching in organizations. OD Practitioner, 41(1), 2–7. 

Bennett, J.L. (2006). An agenda for coaching-related research: A challenge for researchers.  

Consulting Psychology Journal: Practice and Research, 58(4), 240-249. 

Bennett, N., Wise, C., Woods, P., & Harvey, J. (2003). Distributed Leadership. Oxford, UK:  

National College for School Leadership. 

Bennis, W., & Nanus, B. (1985). Leaders: Strategies for taking charge. New York: Harper   

Perennial. 

Bernal, E. (2009). Designing Transformational Leadership Development Programmes.  

Business Leadership Review VI:IV, 1 – 17. 

Berry, R. M. (2006). A comparison of face-to-face and distance coaching practices: The role  

of the working alliance in problem resolution. DAI, Section B., 67(6-B), 3439. 

Bianco-Mathis, V.E., Nabors, L.K., & Roman, C.H. (2002). Leading from the Inside Out: A  

 Coaching Model. Sage, Thousand Oaks, CA. 

Blackman, A. (2006). Factors that contribute to the effectiveness of business coaching: The  

coachees perspective. Business Review, Cambridge 5, 98 – 104. 

Blattner, J. (2005). Coaching: The successful adventure of a downwardly mobile executive.  

Consulting Psychology Journal: Practice and Research, 57(1), 3-13. 

Blumer, H. (1986). Symbolic Interactionism: Perspective and Method. University of California  

Press, Berkeley, CA. 

Bono, J.E., & Judge, T.A. (2003). Personality and Transformational and Transactional  

Leadership: A Meta-Analysis. Journal of Applied Psychology, 89(5), 901–910. 

Borman, W. C., & Brush, D. H. (1993). More progress toward a taxonomy of managerial  

performance requirements. Human Performance, 6, 1—21. 

Borman, W. C., & Motowidlo, S. J. (1993). Expanding the criterion domain to include  



elements of contextual performance. In N. Schmitt & W. C. Borman (Eds.), Personnel 

selection in organizations (pp. 71-98). San Francisco, CA: Jossey Bass. 

Bowles, S.V., Cunningham, C.J.L., De La Rosa, G.M., & Picano, J.J. (2007). Coaching Leaders in  

Middle and Executive Management: Goals, Performance, Buy-in. Leadership and 

Organization Development Journal, 28(5), 388-408. 

Boyatzis, R. (1998). Transforming qualitative information: Thematic analysis and code  

development. Thousand Oaks, CA: Sage.   

Boyce, L.A., & Hernez- Broome, G. (2011). Advancing Executive Coaching. Setting the Course  

of Successful Leadership Coaching. San Francisco: Jossey-Bass. 

Boyce, L. A, Zaccaro, S. J., & Wisecarver, M. Z. (2010). Propensity for self-development of  

leadership attributes: Understanding, predicting, and supporting performance of leader 

self-development. Leadership Quarterly, 21(1), 159-178. 

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research in  

Psychology, 3, 77-101.  

Brennan, D., & Prior, D. M. (2005). The future of coaching as a profession: The next five years  

2005–2010. Lexington, KY: International Coach Federation. 

Brotman, L. E., Liberi, W. P., & Wasylyshyn, K. M. (1998). Executive coaching: The need for  

standards of competence. Consulting Psychology Journal: Practice & Research, 50(1),  

40-46.  

Brown, K. G., & Gerhardt, M. W. (2002). Formative evaluation: an integrative practice   

model and case study. Personnel Psychology, 55, 951−983. 

Buchanan, D., & Huczynski, A. (2007). Organizational behaviour: an introductory text. 6th ed.  

Upper Saddle River: Prentice Hall. 

Burke, W.W. (2011). Organization change: Theory and practice (3rd ed.). Thousand Oaks,  

CA: Sage Publications. 

Burke, D., & Linley, P. A. (2007). Enhancing goal self-concordance through coaching.  

International Coaching Psychology Review, 2(1), 62-69. 

Burke, W., & Litwin, G. (1992). A Causal Model of Organizational Performance and Change.  

Journal of Management, 18(3), 523 – 545. 



Burnes, B. (2004). Managing Change: A Strategic Approach to Organisational Dynamics, 4th  

edition. Harlow: Prentice Hall. 

Burns, J.M, (1978). Leadership. N.Y, Harper and Raw. 

Caldwell, R. (2003). The Changing Roles of Personnel Managers: Old Ambiguities, New  

Uncertainties. Journal of Management Studies, 40(4), 983-1004. 

Campbell, C. Gold, A., & Lunt, I. (2003). Articulating leadership values in action :  

conversations with school leaders. International Journal of Leadership in Education, 6(3), 

203 – 221. 

Cataldo, C. G., Raelin J. D., & Lambert M. (2009). Reinvigorating the Struggling Organization:  

The Unification of Schein's Oeuvre Into a Diagnostic Model, Journal of Applied 

Behavioral Science, 45, 122-140. 

Cavanagh, M. (2005). Mental health issues and challenging clients in executive coaching. In  

M. Cavanagh, A. M. Grant & T. Kemp (Eds.), Evidence-based coaching: Theory, research 

and practice from the behavioural sciences (Vol. 1, pp. 21-36). Brisbane: Australian 

Academic Press. 

Chapman, E. (2002). The social and ethical implications of changing medical technologies:  

The views of people living with genetic conditions. Journal of Health Psychology, 7, 195–

206. 

Chappelow, C.T. (2004). 360-Degree Feedback. In C.D. McCauley & E. VanVelsor (eds.)  

 Handbook of Leadership Development (3rd ed.). San Francisco: Jossey-Bass.  

Charan, R., Drotter, S., & Noel, J. (2001). The Leadership Pipeline, San Francisco: Jossey-Bass. 

Child, J.(1972). Organizational Structure, Environment and performance: The role of  

strategic choice. Sociology, 6, 1-22. 

Chirică, S. (2011). Învățământul superior centrat pe student. În S. Chirică și M. Aniței (ed).  

Întărirea învățământului superior orientat spre competențe (pp. 3-36). Ed. UMF, Cluj-

Napoca.  

Chirică, S., Andrei, D.M., & Ciuce, C. (2009). Aplicațiile psihologiei organizaționale, Cluj- 

Napoca: Editura ASCR.  

Chirică, S. (1996). Psihologie Organizațională. Modele de diagnoză şi intervenție. Cluj- 



Napoca: Casa de Editură şi Consultanță Studiul Organizării. 

Choi, M., & Ruona, W.E.A. (2011). Individual Readiness for Organizational Change and Its  

Implications for Human Resource and Organization Development. Human Resource 

Development Review, 10, 46-73. 

Choi, J. N. (2007). Change­ oriented organizational citizenship behavior: Effects of work  

environment characteristics and intervening psychological processes. Journal of 

Organizational Behavior, 28, 467­ 484. 

Coutu, D., & Kauffman, C. (2009). What can coaches do for you? Harvard Business Review,  

87(1), 91-97.  

Clutterbuck, D., & D. Megginson. (2005). Making coaching work: Creating a coaching  

culture. London: CIPD. 

Clutterbuck, D., & Megginson, D. (2005). Mentoring in action: A practical guide for managers.  

London: Kogan page. 

Cole, M., Harris, S., & Field, H. (2004). ’’ Stages of learning motivation: Development and  

validation of measure’’. Journal of Applied Social Psychology, 34(7), 1421-1456. 

Collins, C.D., Green, A.T., & Hunter, D.J. (2000). NHS reforms in the United Kingdom and  

learning from developing country experience. Journal of Management in Medicine, 14(2) 

87 – 99. 

Collins, D.B. (2002). Performance-Level Evaluation Methods Used in Management  

Development Studies From 1986 to 2000. Human Resource Development Review 1(1), 

91-110. 

Courneya, K. S., Plotnikoff, R. C., Hotz, S. B., & Birkett, N. J. (2001). Predicting exercise stage  

transitions over two consecutive 6-month periods: A test of the theory of planned 

behaviour in a population-based sample. British Journal of Health Psychology, 6, 135-

150. 

Cox, E., Bachkirova, T., & Clutterbuk, D.A. (2009). The Complete Handbook of Coaching. Sage  

Publications.  

Cox, E., & Jackson, P. (2009) Developmental Coaching, in Cox, E., Bachkirova, T. and  

Clutterbuck, D., ed., The Handbook of Coaching. Sage: London. 



Crabtree, B., & Miller, W. (1999). A template approach to text analysis: Developing and  

using codebooks. In B. Crabtree & W. Miller (Eds.), Doing qualitative research (pp. 163-

177.) Newbury Park, CA: Sage.  

Csikszentmihalyi, M. (1990). Flow: The Psychology of Optimal Experience. New York: Harper  

and Row. 

Cummings, T.G. &, Worley, C.G. (2005). Organization Development and Change, 8th edn.  

Cincinnati, OH: South-Western College Publishing. 

Dagley, G. (2006). Human resources professionals’ perceptions of executive coaching:  

Efficacy, benefits and return on investment. International Coaching Psychology Review 

1(2), 34-45. 

David, D. (2007). O perspectivă cognitiv-comportamentală asupra psihologiei muncii şi  

organizaţiilor. Sistem de coaching CBT. În D. DiMattia (editor). Coaching cognitiv-

comportamental în organizaţii; Antrenamentul eficienţei raţionale (9-27). Cluj-Napoca: 

Editura ASCR. 

Davidson, R.J. (1998). Affective style and affective disorders: Perspectives from affective  

neuroscience. Cogn Emotion, 12, 307–330. 

Day, D. V.& O’Connor, P. M. (2003). Leadership development: Understanding the process. In  

S. Murphy, & R. Riggio (Eds.), The future of leadership development, (11-28). Mahweh, 

NJ: Lawrence Erlbaum.  

Day, D. V. (2001). Assessment of leadership outcomes. In S. J. Zaccaro & R. J. Klimoski (Eds.),  

The nature of organizational leadership: Understanding the performance imperatives 

confronting today’s leaders: 384-410. San Francisco: Jossey-Bass. 

De Meuse, K.P., Dai, G., & Lee, R.J.(2009). Evaluating the effectiveness of executive  

coaching: beyond ROI? Coaching: An International Journal of Theory, Research and 

Practice, (2), 117-134. 

De Vries, K. (2005). Leadership group coaching in action: The Zen of creating high  

performance teams. Academy of Management Executive, 19, 61-76. 

Den Hartog, D. N., Van Muijen, J. J., & Koopman, P. (1997). Transactional versus  



transformational leadership: An analysis of the MLQ. Journal of occupational and 

organizational psychology, 70, 19 - 34. 

Dent, E.B., & Goldberg, S. G.(1999). Challenging resistance to change. Journal of Applied  

Behavioral Science, 35(1):25-41. 

Dvir, T., Eden, D., Avolio, B.J., & Shamir, B. (2002). impact of transformational leadership on  

follower development and performance: A field experiment. The Academy of 

Management Journal, 45, 735-744. 

DiClemente, C.C., & Prochaska, J.O. (1998).Toward a comprehensive, transtheoretical model  

of change: Stages of change and addictive behaviors. In: Miller, W.R., and Heather, N., 

(eds.) Treating Addictive Behaviors. 2d ed. New York:Plenum Press, 3–24. 

Diedrich, R., & Kilburg, R. (2001). Further consideration of executive coaching as an  

emerging competency. Consulting Psychology Journal: Practice and Research, 53(4), 

203–204. 

Diedrich, R. C. (1996). An interactive approach to executive coaching. Consulting Psychology  

Journal: Practice & Research, 48(2), 61-66.  

Douglas, C.A., & Morley, W. H., (2000). Executive coaching: An annotated bibliography.  

North Carolina: Center for Creative LeadershipDumdum. 

Dragoni, L., Tesluk, P. E., Russell, J. E. A., & Oh, I. S. (2009). Understanding managerial  

development: Integrating developmental assignments, learning orientation, and access 

to developmental opportunities in predicting managerial competencies. The Academy of 

Management Journal, 5, 731-743. 

Drath, W. (2003) Leading together: Complex challenges require a new approach. Leadership  

in Action, 23(1), 3-7.  

Dumdum, U. R., Lowe, K. B., & Avolio, B. J. (2002). A meta-analysis of transformational and  

transactional leadership correlates of effectiveness and satisfaction: An update and 

extension. In B.J.Avolio & F. J. Yammarino (Eds.), Transformational and charismatic 

leadership: the road ahead (pp. 35-66). Amsterdam: JAI. 

Dunphy, D. C. (2000). Embracing paradox. In M. Beer & N. Nohria (Eds.), Breaking the code  

of change (pp. 123-135). Boston: Harvard Business School Press. 



Dunphy, D., Turner, D., & Crawford, M. (1997). Organisational learning as the creation 

of corporate competencies. Journal of Management Development, 16 (4). 

Eby, L. T., Adams, D. M., Russell, J. E. A., & Gaby, S. H. (2000). Perceptions of organizational  

readiness for change: Factors related to employees’ reactions to the implementation of 

team-based selling. Human Relations, 53, 419–442. 

Eggers, J., & Clark, D. (2000). Executive coaching that wins. Ivey Business Journal, 65(1), 66- 

70. 

Eitington, J. E. (1997). The winning manager: Leadership skills for greater innovation, quality,  

 and employee commitment (3rd ed.). Houston, TX: Gulf Pub Co. 

Ellinger, A.D., & Bostrom, R.P. (1999). Managerial coaching behaviours in learning 

 organizations. The Journal of Management Development, 18(9), 752-771.  

Ellinger, A. D., Ellinger, A. E., & Keller, S. B. (2003). Supervisory coaching behavior, employee  

satisfaction and warehouse employee performance: A dyadic perspective in the  

distribution industry. Human Resource Development Quarterly, 14(4), 435-458.  

Ellinger, A. D., Hamlin, R. G., & Beattie, R. S. (2008). The emergent ‘coaching industry’:  A  

wake-up call for HRD professionals. Human Resource Development International, 11, 

287-305. 

Elliot, R. (2011) Utilising evidence-based leadership theories in coaching for leadership  

development: Towards a comprehensive integrating conceptual framework, 

International Coaching Psychology Review, 6(1), 46-70 

Elmadağ, A.B., Ellinger, A.E, & Franke, G.R. (2008) Antecedents and consequences of  

frontline service employee commitment to service quality. Journal of Marketing Theory 

and Practice, 16(2), 95–110. 

Ely, K., Boyce, L. A., Nelson, J. K., Zaccaro, S. J., Hernez-Broome, G., & Whyman, W. (2010).  

Evaluating leadership coaching: A review and integrated framework. The Leadership 

Quarterly, 21(4), 585-599.  

Engle, D.E., & Arkowitz, H. (2006). Ambivalence in psychotherapy: Facilitating readiness to  

change. New York, NY: Guilford Press. 

Ennis, S., Goodman, R., Otto, J., & Stern, L. R. (2008). The executive coaching handbook.  



Principles and Guidelines for a Successful Coaching Partnership. Wellesley, MA: The 

Executive Coaching Forum.  

Evered, R. D., & Selman, J. C. (1989). Coaching and the Art of Management. Organizational  

Dynamics, 18(2), 16-32.  

Evers, W. J. G., Brouwers, A., & Tomic, W. (2006). A Quasi-experimental Study on  

Management executive coach improve multisource feedback ratings over time? A quasi-

experimental field study. Personnel Psychology, 56(1), 23-44. 

Evers, W J, Brouwers, A & Tomic, W (2006). A quasi-experimental study on management  

coaching effectiveness. Consulting Psychology Journal: Practice and Research, 58(3), 

174–82. 

Fairley, S., & Stout, C. (2004). Getting Started in Personal and Executive Coaching, New York: 

John Wiley & Sons, Inc. 

Feldman, D. C., & Lankau, M. J. (2005). Executive Coaching: A Review and Agenda for Future  

Research. Journal of Management, 31(6); 829-848. 

Feldman, D. C. (2001). Career coaching:What HR professionals and managers need to know.  

Human Resource Planning, 24, 26-35. 

Fereday, J., & Muir-Cochrane, E. (2006). Demonstrating rigor using thematic analysis: A  

hybrid approach of inductive and deductive coding and theme development. 

International Journal of Qualitative Methods, 5(1).  

Field, A. P. (2009). Discovering statistics using SPSS (3rd ed.). London, England:SAGE. 

Field, A.P. (2000). Discovering statistics using SPSS for Windows: advanced techniques for  

the beginner. SAGE. 

Fiedler, F. E. (1971). Leadership. New York: General Learning Press. 

Filipczak, B. (1998). The executive coach. Helper or healer. Training, 35(3), 30-36. 

Fillery-Travis, A., & Lane, D. (2006). Does Coaching Work or are we asking the wrong  

question? International Coaching Psychology Review, 1(1), 23-36. 

Fiske, S. T, & Taylor, S. E. (1984). Social cognition. Reading, MA: Addison-Wesley. 

Ford, J.D. (1999). Organizational change and shifting conversations. Journal of  

Organizational Change Management, 12(6), 480-500. 



French, W. L., & Bell, C. H. (1995). Organization Development: Behavioral Science  

Interventions for Organization Improvement. 5th Edition. Englewood Cliffs, N.J.: 

Prentice-Hall. 

Fuller-Love, N. (2006). Management development in small firms. International Journal of  

Management Reviews, 8(3), 175-190. 

Gale, S., & Lindner, H. (2007). The Health Coaching Australia (HCA) Model of Health  

Coaching for Chronic Condition Self-management (CCSM). 

www.healthcoachingaustralia.com. 

Gallos, J.V. (2006). Organization Development. John Wiley & Sons, Inc. 

Garman, A. N., Whiston, D. L., & Zlatoper, K.W. (2000). Media perceptions of executive  

coaching and the formal preparation of coaches. Consulting Psychology Journal: Practice 

and Research, 52(3), 201-215. 

Geber, B. (1992). From manager into coach, Training, 29(2),25-31.  

George, J. M., & Jones, G. R. (2001). Towards a process model of individual change in  

organizations. Human Relations, 54, 419-444. 

Goldsmith, M. (2009). How to Spot the Uncoachables, Ask the Coach, Harvard Business  

Review, March.  

Goldsmith, M. Lyons, L., & Freas, A.M. (2000). Coaching for Leadership: How the World’s  

Greatest Coaches Help Leaders Learn, Jossey-Bass/Pfeiffer, San Francisco. 

Gosling, J., & Mintzberg, H. (2004). The education of practicing managers, MIT Sloan.  

Management Review, Summer, 19-22. 

Grant, A. M., & Cavanagh, M. J. (2007). Evidence-based coaching: Flourishing or  

languishing?. Australian Psychologist, 42(4), 239-254. 

Grant, A. M. (2003). The Impact of Life Coaching on Goal Attainment, Metacognition and  

 Mental Health. Social Behavior and Personality: an international Journal, 31(3), 253-263.    

Grant, A. M. (2006). A personal perspective on professional coaching and the development  

 of Coaching Psychology. International Coaching Psychology Review, 1(1), 12-22.  

Grant, A.M., & Zackon, R. (2004). Executive, Workplace and Life Coaching: Findings from a  



Large-Scale Survey of International Coach Federation Members. International Journal of 

Evidence Based Coaching and Mentoring, 2(2), 1-15. 

Grant, A.M., & Cavanagh, M.J. (2004). Towards a profession of coaching: Sixty five years of  

progress and challenges for the future. International Journal of Evidence Based Coaching 

and Mentoring, 2(1), pp1-16. 

Grant, A.M., Curtayne, L., & Burton, G. (2009). Executive coaching enhances goal  

attainment, resilience and workplace well-being: a randomised controlled study. The 

Journal of Positive Psychology: Dedicated to furthering research and promoting good 

practice. 4(5), 396 – 407.  

Grant, A. (2010). It Takes Time: A Stages of Change Perspective on the Adoption of   

Workplace Coaching Skills. Journal of Change Management, 10(1), 61-77.  

Gray, D.E, Ekinci, Y., & Goregaokar, H.(2011). A Five-dimensional Model of Attributes: Some  

precursors of executive coach selection. International Journal of Selection and 

Assessment, 19: 415–428.  

Gray, C., & Mabey, C. (2005). Management Development: Key Differences between Small  

 and Large Businesses in Europe. International Small Business Journal, 23(5), 467-485. 

Greenberg, J. (2004). Stress fairness to fair no stress: Managing workplace stress by  

promoting organizational justice. Organizational Dynamics, 33, 352-365. 

Gregory, J.B., Levy, P.E., & Jeffers, M. (2008). Development of a model of the feedback  

process within executive coaching. Consulting Psychology Journal: Practice and 

Research, 60(1), 42-56. 

Gyllensten, K., & Palmer, S. (2005). Can coaching reduce work-place stress? The Coaching 

 Psychologist, 1(July), 15–17. 

Hackman, J. R., & Walton, R. E. (1986). Leading groups in organizations. In P. S. Goodman  

(Ed.), Designing effective work groups ( 72-119). San Francisco: Jossey-Bass. 

Hall, D. T., Otazo, K. L., & Hollenbeck, G. P. (1999). Behind closed doors: What really happens  

in executive coaching. Organizational Dynamics, 27, 39-53. 

Handy, C. (1999). Understanding Organizations fourth edition. Penguin. 

Harris, S.G., & Cole, M.S. (2007). A stages of change perspective on managers’ motivation to  



learn in a leadership development context, Journal of Organizational Change 

Management, 20(6), pp. 774–793. 

Harris, M. (1999). Practice network: Look, it’s an I-O psychologist . . . No, it’s a  trainer. . .  

No, it’s an executive coach! The Industrial-Organizational Psychologist, 36(3), 38–42. 

Hauser, L. (2009). Evidence-based coaching. A case study. OD Practitioner, 41(1), 1-7. 

Heames, J., & Harvey, M. (2006). Workplace bullying: A cross-level assessment.  

Management Decision, 44, 1214–1230. 

Heslin, P. A., & Latham, G. P. (2004). The effect of upward feedback on managerial behavior.  

Applied Psychology: An International Review, 53, 23-37. 

Heslin, P. A., VandeWalle, D., & Latham, G. P. (2006). Keen to help? Managers' implicit  

person theories and their subsequent employee coaching. Personnel Psychology, 59, 

871-902.  

Hicks, M.D., & Peterson, D.B. (1999). The Development Pipeline: How People Really Learn.  

Knowledge Management Review, 9, 30-33. 

Higgins,M. C., & Kram, K. E. (2001). Reconceptualizing mentoring at work: A developmental  

network perspective. Academy of Management Review, 26(2), 264-288.  

Hile, M. G., & Adkins, R. E. (1998). The impact of substance abusers’ readiness to change on  

psychological and behavioral functioning. Addictive Behaviors, 23, 365-370. 

Hill, R and Stewart, J. (2000). Human resource development in Small Organisations. Journal  

of European Industrial Training, 24, 10. 

Hodgetts, W. H. (2002). Using executive coaching in organizations: What can go wrong (and  

how to prevent it). In C. Fitzgerald & J. G. Berger (Eds.), Executive coaching: Practices 

and perspectives (203-223). Palo Alto, CA: Davis-Black. 

Hollander, E.P. (1978). Leadership dynamics. New York, The Free Press.  

Holloway, I. and Todres, L. (2003). The status of method: flexibility consistency and  

coherence. Qualitative Research, 3(3), 345-7. 

Holt, D. T., Armenakis, A. A., Feild, H. S., & Harris, S. G. (2007). Readiness for organizational  

change. Journal of Applied Behavioral Science, 43(2), 232-255. 

Howell, J.M., & Hall-Merenda, K. (1999). The ties that bind: The impact of leader-member  



exchange, transformational and transactional leadership, and distance on predicting 

follower performance. Journal of Applied Psychology, 84, 680-694. 

Hudson, R. (1999). The learning economy, the learning firm and the learning region: a  

sympathetic critique of the limits to learning. European Urban and Regional Studies 6(1), 

59-72. 

Humphreys, J.H., & Walter, O.E. (2003) Nothing new under the sun: transformational  

leadership from historical perspective. Management Decision, 41(1), 85-95. 

Humphrey, B., & Stokes, J. (2000). The 21st century supervisor: nine essential skills for  

frontline leaders. San Francisco: Jossey-Bass/Pfeiffer. 

Hunt, J., & Weintraub, J., (2002). The Coaching Manager, Developing Top Talent in Business,  

Newbury Park, CA: Sage. 

Hunt, J.M. (2004). Successful executive coaching from the consumer’s perspective, adaptive  

and developmental learning (pp. 165-199), in Creative Consulting: Innovative 

Perspectives on Management Consulting. Buono, A.F. Information Age Publishing, 

Greenwich Connecticut. 

Hunter, J. E., & Schmidt, F. L. (1990). Methods of meta-analysis: Correcting error and bias in  

research findings. Newbury Park, CA: Sage. 

Hutton, C., & Liefooghe, A. (2011). Mind the Gap: Revisioning Organization Development as  

Pragmatic Reconstruction. Journal of Applied Behavioral Science, 47(1) 76-97. 

Iliescu, D., Beldean, F., & Sîntion, F. (2007). Manual tehnic şi interpretativ al MLQ,  

Multifactor Leadership Questionnaire. Cluj-Napoca: Odiseea. 

Irwin, J. D., & Morrow, D. (2005). Health promotion theory in practice: An analysis of Co- 

Active coaching. International Journal of Evidence Based Coaching and Mentoring, 3(1), 

29-38. 

Isabella, L.A. (1990). Evolving interpretations as a change unfolds: How managers construe  

key organizational events. Academy of Management Journal, 33(1), 7-41.  

Jacobson, E. H. (1957, April). The effect of changing industrial methods and automation on  

personnel. Paper presented at the Symposium on Preventive and Social Psychology, 

Washington, DC. 



Jansen, K. J. (2000). The emerging dynamics of change: Resistance, readiness, and  

momentum. Human Resource Planning, 23(2), 53-55. 

Jarvis, J. (2004). Coaching and buying coaching services?. London: CIPD. 

Jay, M. (2003). Understanding how to leverage executive coaching. Organization  

Development Journal 21(2), 6-19. 

Jermier,J.M., Knights,D., & Nord, W. R. (1994). Resistance and power in organizations.  

London: Routledge. 

Jex, S.M. (2002). Organizational Psychology: A Scientist‑Practitioner Approach. John Wiley &  

Sons, Inc.: New York. 

Johnson, J.W., & Ferstl, K.L. (1999). The effects of interrater and self-other agreement on  

performance  improvement following upward feedback. Personnel Psychology, 52, 271-

303.   

Joo, B. (2005). A conceptual framework from an integrative review of practice and research.  

Human Resource Development Review, 4(4), 462-488. 

Judge, W.Q., & Cowell, J. (1997). The brave new world of executive coaching. Business  

Horizons, 40(4), 71-77. 

Van Vugt, M., Hogan, R., & Kaiser, R.B. (2008). Leadership, followership, and evolution:  

Some lessons from the past. American Psychologist, 63, 182-196. 

Kampa, S., & White, R. P. (2002). The effectiveness of executive coaching: What we know &  

what we still need to know. In R. L. Lowman (Ed.), Handbook of organizational 

consulting psychology (pp. 139–158). San Francisco: Jossey-Bass. 

Kampa-Kokesch, S., & Anderson, M. Z. (2001). Executive coaching: A comprehensive review  

of the literature. Consulting Psychology Journal: Practice and Research, 53(4), 205-228. 

Katz, D., & Kahn, R. L. 1978. The social psychology of organizations (2nd ed.). New York: John  

Wiley & Sons. 

Kauffman, C., & Scoular, P.A. (2004). Towards a positive psychology of executive coaching. In  

P.A.Linley & S. Joseph (Eds.), Positive psychology in practice (287–302). New York: Wiley. 

Kiel, R., Rimmer, E., Williams, K., & Doyle, M. (1996). Coaching at the top. Consulting  

Psychology Journal: Practice and Research, 48(2), 67–77. 



Kilburg, R. R. (1996). Toward a conceptual understanding and definition of executive  

coaching. Consulting Psychology Journal: Practice and Research, 48(2), 134-144. 

Kilburg, R.R. (2001). Facilitating intervention adherence in executive coaching: A model and  

methods. Consulting Psychology Journal: Practice & Research, 53(4), 251-267. 

Kilburg, R.R. (2004). Trudging Toward Dodoville: Conceptual Approaches and Case Studies in  

Executive Coaching. Consulting Psychology Journal: Practice and Research, 56(4), 203-

213. 

Kinicki, A.J, Jacobson, K.J.L., Galvin, B.M., & Prussia, G.E. (2011). A Multilevel Systems Model  

of Leadership.  Journal of Leadership & Organizational Studies, XX(X) 1–17. 

Kirby, P. (1993). RET counseling: Application in management and executive development.  

Journal of Rational-Emotive & Cognitive Behavior Therapy, 11, 7-18.   

Kirkpatrick, D.L. (1977). Evaluating training programs: Evidence vs. proof. Training &  

 Development Journal, 31(11), 9-12. 

Kirkpatrick, D. (1996). Revisiting Kirkpatrick’s four-level-model. Training & Development, 1,  

 54-57. 

Kleinberg, J. A. (2001). A scholar-practitioner model or executive coaching: Applying theory  

and application within the emergent field of executive coaching. DAI, 61(12), 4853A. 

Kotter, J. P. (1990). What leaders really do. Harvard Business Review, May-June, 103-111. 

Kotter, J.P. (1995). Leading change: why transformation efforts fail. Harvard Business  

Review, May-June, 59-67. 

Kouzes, J.M., & Posner, B.Z (1995). The Leadership Challenge. Second Edition. San Francisco,  

Jossey-Bass. 

Kraiger, K., Ford, J. K., & Salas, E. (1993). Application of cognitive, skill-based and affective  

theories of learning to new methods of training evaluation. Journal of Applied 

Psychology [Monograph], 78(2), 311-328. 

Kram, K. E. (1986). Mentoring in the Workplace. In Hall, D. T. and associates (eds.), Career  

Development in Organizations (pp. 160-201). San Francisco: Jossey-Bass. 

Kutzhanova, N., Lyons, T.S, & Lichtenstein, G.A., (2009). Skill-Based Development of  



Entrepreneurs and the Role of Personal and Peer Group Coaching in Enterprise 

Development. Economic Development Quarterly, 23, 193-210. 

Kykyri,V.L., Puutio, R., & Wahlström, J. (2010). Inviting Participation in Organizational  

Change Through Ownership Talk. The Journal of Applied Behavioral Science, 46(1,) 92-

118. 

Lam, C.S., Chan, F., & McMahon, B.T. (1991). Factorial structure of the change assessment  

questionnaire for individuals with traumatic head injuries, Rehabilitation Psychology, 36, 

189-99. 

Lambert, M.J., & Barley, D.E.(2002). Research summary on the therapeutic relationship and  

psychotherapy outcome. In: Norcross, J.C. (Ed.), Psychotherapy Relationships That Work: 

Therapist Contributions and Responsiveness to Patients. Oxford University Press. 

Larson, C. E., & LaFasto, F. M. J. (1989). Teamwork: What must go right, what can go wrong.  

Newberry Park, CA: Sage. 

Laske, O. (2004). Can Evidence Based Coaching Increase ROI? International Journal of  

Evidence Based Coaching and Mentoring, 2(2), 41-53.  

Latham, G. P. (2007). Theory and research on coaching practices. Australian Psychologist,  

42(4), 268-270. 

Latham, G. P., & Frayne, C. A. (1989). Self-management training for increasing job  

attendance:  A follow-up and a replication. Journal of Applied Psychology, 74(3), 411-

416. 

Latham, G.P., Almost, J., Mann, S., & Moore, C. (2005). New developments in performance  

management. Organizational Dynamics, 34(1) 77-87. 

Lau, C. & Woodman, R.C. (1995). Understanding organizational change: a schematic  

Perspective. Academy of Management Journal, 38(2), 537-54. 

Lawton-Smith, C., & Cox, E. (2007). Coaching: Is it just a new name for training?  

International Journal of Evidence Based Coaching and Mentoring (Summer), 1-9. 

Lazarus, R. S. & Folkman, S. (1987). Transactional theory and research on emotions and  

coping, European Journal of Personality, 1, 141-169. 



Levenson, A. (2009). Measuring and maximizing the business impact of executive coaching. 

 Consulting Psychology Journal: Practice and Research, 61(2), 103-121. 

Lewin K. (1951). Field Theory in Social Science, Harper Row,London. 

Lewin, K. (1958) Group decision and social change in Readings in Social Psychology.  

Libri, E., & Kemp, T.J. (2006). Assessing a Cognitive Behavioural Executive Coaching Program.  

International Coaching Psychology Review, 1(2), 9-20. 

Lines, R. (2004). Influence of participation in strategic change: resistance, organizational  

commitment and change goal achievement. Journal of Change Management, 4(3), 193-

215. 

Lowman, R.L. (2005). Executive Coaching: The Road to Dodoville Needs Paving With More  

Than Good Assumptions. Consulting Psychology Journal: Practice and Research, 57(1), 

90-96. 

Lowman, R.L. (2002). Handbook of organizational consulting psychology. San Francisco: Jossey-

Bass. 

Mabey, C., & Ramirez, M. (2005). Does management development improve organizational  

performance? A six-country analysis of European firms. International Journal of Human 

Resource Management, 16(7), 1067-1082. 

MacKie, D. (2007). Evaluating the effectiveness of executive coaching: Where are we now  

and where do we need to be? Australian Psychologist, 42(4),310-318.  

MacKinnon, R. A., Michaels, R., & Buckley, P. J. (2006). The psychiatric interview in clinical  

practice. Washington, DC: American Psychiatric Publishing. 

Masciarelli , J. (1999). Less Lonely at the top. Management Review, April, 88(4). 

Maxwell, J. A. (2005). Qualitative research design: An interactive approach (2nd ed.).  

Thousand Oaks, CA: Sage Publications. 

McCall, M.W., Jr. (1998). High Flyers: Developing the Next Generation of Leaders. Boston:  

Harvard Business School Press. 

McCauley, C.D., & Douglas, C.A. (1998). Developmental relationships. In: McCauley, C.D.,  

Moxley, R.S. and Van Velsor, E. (eds.). The Center for Creative Leadership handbook of 

leadership development, Jossey-Bass, San Francisco, pp. 160–193. 



McCauley, C.D., & Hezlett, S.A. (2002). Individual development in the workplace. In  

N. Anderson, D. Ones, H. K. Sinangil, & C. Viswesvaran (Eds.), Handbook of industrial, 

work, and organizational psychology (Vol. 2, 313-335). London: Sage. 

McConnaughy, E.A., DiClemente, C.C., Prochaska, J.O., & Velicer, W.F. (1989). Stages of  

change in psychotherapy: a follow-up report, Psychotherapy, 26, 494-503. 

McConnaughy, E.A., Prochaska, J.O., & Velicer, W.F. (1983). Stages of change in  

psychotherapy: measurement and sample profiles, Psychotherapy: Theory, Research and 

Practice, Vol. 20, 368-75. 

McGovern, J., Lindemann, M., Vergara, M., Murphy, S., Barker, L., & Warrenfeltz, R. (2001).  

Maximizing the Impact of Executive Coaching: Behavioral Change, Organizational 

Outcomes, and Return on Investment. The Manchester Review, 6(1), 1-9.  

McDermott, M., Levenson, A., & Newton, S. (2007). What coaching can and cannot do for  

your organization. Human Resource Planning, 30, 30 –37. 

McKelley, R. A., & A. B. Rochlen (2007). The Practice of Coaching: Exploring Alternatives to  

Therapy for Counseling-Resistant Men. Psychology of Men & Masculinity, 8(1), 53-65. 

McKenna, D.D., & Davis, S.L. (2009) Hidden in Plain Sight: The Active Ingredients of  

Executive Coaching. Industrial and Organizational Psychology, 2, 244–260. 

McLeod, J.(2001). Qualitative research in counselling and psychotherapy. Sage Publications. 

McNamara, C. (1998). Holistic OD: A paradigm for the future. Organization Development  

Journal, 16(4).   

Michel, J.W., Lyons, B.D., & Cho, J. (2011). Is the full-range model of leadership really a full- 

range model of effective leader behavior? Journal of Leadership & Organizational 

Studies (4), 18, 493-507. 

Miles, R.R. (2011). Lessons Learned, Ignored, Forgotten and Reborn: Organizations and  

Management 1960 to Today. Journal of Management Inquiry 20(1) 4–7. 

Miller, W. R. & Rollnick, S. (2002). Motivational Interviewing: preparing people for change  

(2nd ed.). New York: Guilford Press. 

Mirvis, P. H. (1990). Organization development: Part 2. A revolutionary perspective. In R. W.  



Woodman & W. A. Pasmore (Eds.), Research in organizational change and development 

(Vol. 4, pp. 1–66). Greenwich, CT: JAI Press.  

Nelson, E., & Hogan R., (2009), Coaching on the Dark-Side, International Coaching  

Psychology Review, 4(1). 9-21. 

Nielsen, E. (1984). Becoming an OD Practitioner, Englewood Cliffs, CA: Prentice Hall. 

Northouse, P. G. (2006). Leadership: Theory and practice (4th ed.). Thousand Oaks: Sage. 

Nowack, K. M., & Wimer, S. (1997). Coaching for human performance. Training and  

Development Journal, 51(10), 28–32. 

Olivero, G., Bane, K. D., & Kopelman, R. E. (1997). Executive training as a transfer of training 

 tool: Effects on productivity in a public agency. Public Personnel Management, 26,  

 461–469. 

Opre, A. (2007). Coaching managerial. În D. DiMattia (editor). Coaching cognitiv- 

comportamental în organizaţii. Antrenamentul eficienţei raţionale (29-50). Cluj-Napoca: 

Editura ASCR. 

Orenstein, R. L. (2000). Executive coaching: An integrative model. DAI-B 61/04, 2257. 

Orenstein, R.L. (2006). Measuring executive coaching efficacy? The answer was right here all  

the time. Consulting Psychology Journal: Practice and Research, 58(2), 106-116. 

Overholser, J.(2005). Contemporary Psychotherapy: Promoting Personal Responsibility for  

Therapeutic Change. Journal of Contemporary Psychotherapy, 35, 369-376. 

Paige, L. (2002). Rewarding Innovation. 1994–2002 APQC. 

Palmer, S., Tubbs, I., & Whybrow, W. (2003). Health coaching to facilitate the promotion of  

healthy behaviour and achievement of health-related goals. International Journal of 

Health Promotion and Education, 41(3), 91-93. 

Parker-Wilkins, V. (2006). Business impact of executive coaching: Demonstrating monetary  

 value. Industrial & Commercial Training, 38, 122. 

Passmore, J., & Gibbes, C. (2007). The state of executive coaching research: what does the  

current literature tell us and what’s next for coaching research? International Coaching 

Psychology Review, 2(2), 116–28. 

Patton, M. Q. (1994). Developmental evaluation. Evaluation Practice 15(3), 311 - 319. 



Peltier, B. (2001). The psychology of executive coaching: Theory and application. Ann Arbor,  

MI: Brunner-Routledge Taylor and Francis Group. 

Perkins, R.D. (2009). How executive coaching can change leader behavior and improve  

meeting effectiveness: An exploratory study. Consulting Psychology Journal: Practice  

and Research,  61(4), 298-318. 

Peterson, D. B. (1996). Executive coaching at work: The art of one-on-one change.  

Consulting Psychology Journal: Practice and Research, 48(2), 78–86. 

Pettigrew, A.M.(1987). Context and action in the transformation of the firm. Journal of  

Management Studies 24, 649-670. 

Podsakoff, P. M., MacKenzie, S. B., Moorman, R. H., & Fetter, R. (1990). Transformational  

leader behaviors and their effects on followers’ trust in leader, satisfaction, and 

organizational citizenship behaviors. Leadership Quarterly, 1, 107–142. 

Podsakoff, P., MacKenzie, S., & Bommer, W.(1996). Transformational Leader Behaviors and  

Substitutes for Leadership as Determinants of Employee Satisfaction, Commitment, 

Trust, and Organizational Citizenship Behaviors. Journal of Management (JofM), 22(2), 

259 - 298. 

Porras, J. I., & Robertson, P. J. (1992). Organization development: Theory, practice, and  

research. In M. D. Dunnette & L. M. Hough  (Eds.), Handbook of industrial and 

organizational psychology (2d ed.), vol. 3: 719-822. Palo Alto, CA: Consulting 

Psychologists Press. 

Prochaska, J. O., & DiClemente, C. C. (1986). Toward a comprehensive model of change. In  

W. Miller & N. Heather (Eds.), Treating addictive behaviors (pp. 3-27). New York: Plenum 

Press. 

Prochaska, J. O., & DiClemente, C. C. (1994). The transtheoretical approach. Malabar,FL:  

Krieger. 

Prochaska, J.O., & DiClemente, C.C. (1982). Transtheoretical therapy: toward a more  

integrative model of change. Psychotherapy: Theory, Research and Practice, 19. 276-89. 

Prochaska, J.O., & Norcross, J.C. (2010). Systems of psychotherapy: A transtheoretical  

analysis (7th ed.). Pacific Grove, CA: Brooks/Cole. 



Prochaska, J.M., Prochaska, J.O., & Levesque, D.A. (2001). A transtheoretical approach to  

changing organizations. Administration and Policy in Mental Health, 28, 247-261. 

 

Prochaska, J.O., DiClemente, C.C., & Norcross, J. (1992). In search of how people change:  

Applications to addictive behaviors. American Psychologist, 47, 1102-1114. 

Rafferty, A. E., & Griffin, M. A. (2004). Dimensions of transformational leadership:  

Conceptual and empirical extensions. The Leadership Quarterly, 15(3), 329–354. 

Rațiu, L., & Băban, A. (2010). Coaching. Fundamente teoretice şi direcţii aplicative.  

Psihologia Resurselor Umane, 8(1), 50-65. 

Reilly, R. R., Smither, J. W., & Vasilopoulos, N. L. (1996). A longitudinal study of upward  

feedback. Personnel Psychology, 49, 599-612. 

Riddle, D., & Pothier, N. (2011). What Clients Want: Coaching in Organizational Context. In  

G. Hernez-Brome and Lisa A. Boyce (eds) Advancing Executive Coaching. John Wiley & 

Sons, Inc.401-430. 

Rock, A. D., & Garavan, T. N. (2006). Reconceptualizing developmental relationships. Human 

 Resource Development Review, 5(3), 330-354. 

Rogers, C., & Wood, J. (1974). Client-centered theory: Carl Rogers. In A. Burton (Ed.), 

 Operational Theories of personality (211-258). New York: Brunner/Mazel.  

Rotenberg, C. T. (2000). Psychodynamic psychotherapy and executive coaching –  

Overlapping paradigms. Journal of the American Academy of Psychoanalysis, 28, 653–

663. 

Ryan, R. M., & Deci, E. L. (2008). A self-determination theory approach to psychotherapy:  

The motivational basis for effective change. Canadian Psychology, 49, 186–193. 

Ryan, R. M., Lynch, M. F., Vansteenkiste, M., & Deci, E. L. (2011). Motivation and autonomy  

in counseling. psychotherapy, and behavior change: A look at theory and practice. The 

Counseling Psychologist, 39(2), 193-260. 

Saksvik, P., Tvedt, S., Nytro, K., Andersen, G., Andersen, T., Buvik, M., et al. (2007).  

Developing criteria for healthy organizational change. Work and Stress, 21(3), 243-263.  



Saporito, T. J. (1996). Business-linked executive development: Coaching senior executives. 

 Consulting Psychology Journal: Practice and Research, 48(2), 96–103.  

Sarros, J. C., Gray, J., & Densten, L. (2002). Leadership and its impact on organizational  

culture. International Journal of Business Studies, 10(2), 1-26. 

Schatzki, T. R. (2006). On organizations as they happen. Organization Studies, 27(12), 1863- 

1873.  

Schein, E. H. (1988). Process consultation. Volume I: Its role in organization development.  

Reading, MA: Addison-Wesley. 

Schein, E. H. (1999). Process consultation revisited: Building the helping relationship.  

Reading, MA: Addison-Wesley.Schön, D. (1991). The reflective practitioner: How 

professionals think in action. Aldershot, UK: Ashgate.  

Schein, E., H., & Bennis, W. G.  (1965). Personal and organizational change through group  

methods. New York: Wiley. 

Schein, E.,H. (1996). Kurt Lewin’s change theory in the field and in the classroom: notes  

toward a model of managed learning. Syst.Pract. 9, 27-47. 

Schlosser, B., Steinbrenner, D., Kumata, E., & Hunt, J. (2006). The coaching impact study;  

measuring the value of executive coaching, International Journal of Coaching in 

Organizations, 4 (3), 8-26. 

Schon, D.A. (1991). The Reflective Turn: Case studies in and on educational practice. New  

York: Teachers College (Columbia). 

Schwarz, (2006). The Facilitator and Other Facilitative Roles. In J. V. Gallos (ed) Organization  

Development. John Wiley & Sons, Inc. 

Senge, P.M. (1990). The Fifth Discipline: The Art and Practice of the Learning Organization.   

New York:  Doubleday Currency. 

Shamir, B., House, R. J., & Arthur, M. B. (1993). The motivational effects of charismatic  

leadership: A self-concept based theory. Organization Science, 4, 577-594. 

Sheeran, P., Trafimow, D., Finlay, K. A., & Norman, P. (2002). Evidence that the type of  

person affects the strength of the perceived behavioural control-intention relationship. 

British Journal of Social Psychology, 41, 253–270. 



Sherman,S., & Freas, A. (2004).The Wild West of executive coaching. Harvard Business  

Review, 82(11), 82-90. 

Shipper, F.M., Kincaid, J.F., Rotondo, D.M., & Hoffman, R.C. (2003). A cross-cultural  

exploratory study of the linkage between emotional intelligence and managerial 

effectiveness. International Journal of Organizational Analysis, 2(3), 171–191. 

Smith, J.A. & Osborn, M. (2003). Interpretative phenomenological analysis. In J.A. Smith  

(Ed.), Qualitative Psychology: A Practical Guide to Methods. London: Sage. 

Smith, A., Whittaker, J., Clark, J. L., & Boocock, G. (1999). Competence based management  

development provision for SMEs and the providers' perspective, The Journal of 

Management Development, 18(6) 557-572. 

Smither, J.W., London,M., Flautt, R., Vargas, Y., & Kucine, I. (2003). Can working with an  

executive coach improve multisource feedback ratings over time? A quasi-experimental 

field study. Personnel Psychology, 56(1), 23-44. 

Smither, J. W., & Walker, A. G. (2001). Measuring the impact of multisource feedback. In D.  

W. Bracken, C. W. Timmreck, & Church, A. H. (Eds.), The handbook of multisource 

feedback: The comprehensive resource for designing and implementing MSF processes 

(pp. 256-271). San Francisco, CA: Jossey-Bass. 

Spence, G.B. Cavanagh, M.J., & Grant, A.M. (2006). Duty of care in an unregulated industry:  

Initial findings on the diversity and practices of Australian coaches. International 

Coaching Psychology Review. 1(1), 71-85. 

Sperry, L. (2008). Executive Coaching: An Intervention, Role Function, or Profession?  

Consulting Psychology Journal: Practice and Research, 60(1), 33–37. 

Sperry, L. (2004). Executive Coaching. The Essential Guide for Mental Health Professionals.  

Brunner Routledge Taylor & Francis Group, New York and Hove. 

Sperry, L. (1996). Corporate therapy and consulting. New York: Brunner/Mazel. 

Sperry, L. (1993). Working with executives: Consulting, counseling, and coaching. Individual  

Psychology, 49, 257-266. 

Spillane, J. (2003). Educational leadership. Educational Evaluation and Policy Analysis, 25(4),  

343–346. 



Stern, L. S. (2004). Executive coaching: A working definition. Consulting Psychology Journal:  

and Research, 56(3), 1–14. 

Stober, D., & Grant, A. (2006). Evidence-based coaching handbook. New York: J Wiley and  

Sons. 

Stokes, J., & Jolly, R. (2009). Executive leadership and coaching. In E. Cox, T. Bachkirova, &  

D.A. Clutterbuk (eds.) The Complete Handbook of Coaching. Sage Publications. 

Storey, J. (2004). Leadership development through corporate universities, Training and  

Management Development Methods, 18(4), 41-49. 

Strauss, A.L., & Corbin, J.L. (1990). Basics of Qualitative Research: Techniques and  

Procedures for Developing Grounded Theory. Sage Publications. 

Sutton, S. R. (1996). Can “stages of change” provide guidance in the treatment of  

addictions? A critical examination of Prochaska and DiClemente’s model. In G. Edwards 

& C. Dare (Eds). Psychotherapy, Psychological Treatments and the Addictions (pp. 189–

205), Cambridge, UK, Cambridge University Press. 

Terry, R.W. (1993). Authentic Leadership: Courage in Action, San Francisco, CA: Jossey‑Bass. 

Tesluk, P., & Kudisch, J. (2011). New Directions: Perspective on Current and Future  

Leadership Coaching Issues. In G. Hernez-Brome and L. A. Boyce (eds) Advancing 

Executive Coaching. John Wiley & Sons, Inc.431-454. 

Thach, E. C. (2002) The impact of executive coaching and 360 feedback on leadership  

 effectiveness. Leadership & Organization Development Journal, 23(3/4), 205.  

Thompson, R. C., & Hunt, J. G. (1996). Inside the black box of alpha, beta, and gamma  

change: Using a cognitive-processing model to assess attitude structure. Academy of 

Management Review, 21, 655-690. 

Ting, S., & Riddle, D. (2006). A framework for leadership development coaching. In S. Ting &  

P. Scisco (Eds.), The CCL handbook of coaching: A guide for the leader coach (pp. 34-62). 

San Francisco, CA: Jossey-Bass. 

Tobias, L. (1996). Coaching executives. Consulting Psychology Journal: Practice and  

Research, 48(2), 87–95. 

Togel, G., & Nicholson, N. (2005). Multi-source feedback, coaching and leadership  



development. Academy of Management Best Conference Paper. 

Turner, R. A., & Goodrich, J. (2010). The case for eclecticism in executive coaching:  

Application to challenging assignments. Consulting Psychology Journal: Practice and 

Research. 62(1), 39-55. 

Ulrich, D., Zenger, J., & Smallwood, N. (1999). Results-based leadership: How leaders build  

the business and improve the bottom line. Boston : Harvard Business Press. 

Underhill, B.O., McAnally, K., & Koriatt, J.J. (2007). Executive Coaching for Results. The 

 Definitive Guide to Developing Organizational Leaders. Berrett-Koehler Publishers, 

 Inc. 

Valerio, A.M., & Deal, J.J. (2011). The Client: Who Is Your Coachee and Why Does It Matter?  

G. Hernez-Brome and L. A. Boyce (eds) Advancing Executive Coaching. John Wiley & 

Sons, Inc.100-122.  

Valerio, A.M., & Lee, R.J. (2005). Executive coaching: A guide for the HR professional. San  

Francisco: Pfeiffer.  

Velicer, W.F., DiClemente, C.C., Prochaska, J.O. and Brandenburg, N. (1985). Decisional  

balance measure for assessing and predicting smoking status. Journal of Personality and 

Social Psychology, 48, 1279-89. 

Waclawski, J., & Church, A. H. (1999). Four easy steps to performance coaching.  

Performance in Practice, 4-5. 

Walinga, J. (2008). Toward a Theory of Change Readiness The Roles of Appraisal, Focus, and  

Perceived Control. Journal of Applied Behavioral Science, 44, 315-347. 

Wang, G., Oh, I., Courtright, S. H., & Colbert, A. E. (2011). Transformational leadership and  

performance across criteria and levels: A meta-analytic review of 25 years of research. 

Group & Organization Management, 36, 223-270. 

Wasylyshyn, K.M. (2003). Executive coaching: An outcome study. Consulting Psychology  

Journal: Practice and Research, 55(2), 94-106. 

Wenson, J.E. (2010). After-coaching leadership skills and their impact on direct reports:  

recommendations for organizations. Human Resource Development International, 13(5), 

607–616. 



Whybrow, A., & Palmer, S. (2006). Taking stock: A survey of Coaching Psychologists practices  

and perspectives. International Coaching Psychology Review 1(1), 56-70. 

Williams, P., & Davis, D.C. (2002). Therapist as life coach: Transforming your practice. New  

York: Norton. 

Willoughby, F. W., & Edens, J. F. (1996) Construct validity and predictive utility of the stages  

of change scale for alcoholics. Journal of Substance Abuse, 8,275–291. 

Wise, D., & Jacobo, A. (2010). Towards a framework of leadership coaching. School  

Leadership and Management, 30(2), 159-169. 

Witherspoon, R., & White, R. P. (1996). Executive coaching: A continuum of roles. Consulting  

Psychology Journal: Practice & Research, 48(2), 124-133. 

Wofred, T. (2003). Executive coaching project: Evaluation of findings. San Francisco:  

CompassPoint. 

Wren, D.A. (1994). The Evolution of management thought. (4th Ed.) New York: Wiley. 

Young, A.M., & Perrewe, P.L. (2000). What did you expect? An examination of career-related  

support and social support among mentors and protégés. Journal of Management, 26, 

611–632. 

Yukl, G., & Lepsinger, R. (2004). Flexible leadership: Creating value by balancing multiple  

challenges and choices. San Francisco, CA: Jossey-Bass. 

Yukl, G (2002). Leadership in Organisations. (5th ed.). Upper Saddle River, NJ: Prentice Hall.  

Yukl, G. A. (2006). Leadership in organizations. (6th ed.). Upper Saddle River, NJ: Pearson  

 Education. 

Zaccaro, S. J., & Klimoski, R. J. (2001). The nature of organizational leadership: An  

 introduction. In S. J. Zaccaro & R. J. Klimoski (Eds.), The nature of organizational 

Leadership (pp. 3-41). San Francisco, CA: Jossey-Bass. 

 

 


