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Disdosures Changes over Time.Discounting Cues and Exposure Levei Can Affect Consumer Attitudes and Purchase 

lntention. Journal of Advertising Research. DOI: 10.2501/JAR-2022-023 
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2020 

Articles: 

Vincze, Orszolya Hanna, Meza Radu, and Balaban, Delia Cristina, Frame Variation in the News Coverage of the 
Refugee Crisis: The Romanian Perspective, Easter European Politics and Societies: and Cu/ture, Online 28 February 
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Mucundorfeanu, Meda, and Balaban, Delia Cristina, #Roman ia 100. How Public lnstitutions Communicated the 
Celebration of the National Day in 2018 on Facebook in Haruţa C, Hinţea, C.M, and Moldovan, O. (eds), Sustainable 

Development and Resilience of Local Communities and Public Sector Organizations, Conference Proceedings 

Transylvanian lnternational Conference in Public Administration, Cluj-Napoca: Accent Publishing House, 2019, 
p.423-438.
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Balaban, Delia Cristina, Constantinescu Sorana, Mustăţea Maria (2018), Credibility and Freedom of Choîse in Social 
Media in Relation with Traditional Media, Journal of Media Research, 11, 3 (32), p.24-34. 

Book chapters: 

Balaban, Delia Cristina, and Barb, Codruta, Steps in the development of creative industries in Cluj-Napoca. Case 
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Aalberg, Frank Esser, Carsten Reinemann, Jesper Strombăck, and Claes H. de Vreese Populist Politica/

Communication in Europe, Routledge, 2017, p.326-338. 
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Balaban Delia-Cristina, Meyen Michael, Role Perception of Eastern European Journalists. A Qualitative Analysis, 
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Balaban Delia-Cristina, Ten Doornkaat Ina, Efficiency in lnternational PR. Case Study "The Best Job in the World", 

Revista Română de Comunicare şi Relaţii Publice, 2009, p.27-34. 

Ba laban Delia-Cristina, Deac Mihai-Florin, Iancu Ioana-Raluca, Media in Teenogers' Daify life. Particularities of Young 
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Iancu Ioana, Balaban Delia Cristina, Romanian Media Coverage of Bioethics. The lssue od Stern Cells in Journal of 
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Balaban, Delia Cristina, Iancu, Ioana, The Role of PR in the public sector. Case Study on Professiona/ization of PR at 

the focal leve/ in Romania, in TRANSYLVANIAN REVIEW OF ADMINISTRATIVE SCIENCE, nr. 27E/October/2009, p. 22-
38. 

Iancu Ioana, Balaban Delia Cristina, Religion and Politica/ Communication during Efections in Romania, in Journal of 

Study of Religions and ldeologies, nr. 8,24 (Winter 2009), p.151-167. 



Bala ban, Delia Cristina, Lepădatu Ioana, Media Use by Children in the Rural Area. Case Study of the Village Berindu 
in the Cluj County, Studia Ephemerides, nr. 2/2009, p. 75-84. 

Balaban, Delia Cristina, Abrudan Mirela, Magyari Noemi, Cazul Mailat În presa britanică, în Revista Româna de 

Jurnalism şi Comunicare, nr.1-2/ 2009, p. 20-26. 

Bala ban, Delia Cristina, Teorii despre efectele publicităţii. Aspecte introductive cu privire la neuromarketing, în Studia 

Ephemerides, nr.1/2009, p.111-115 

Balaban, Delia Cristina, The Framing or the lnterpretation Frames Theory, în Journal of Media Research, nr.2/2008, 

p.8-12

Balaban, Delia Cristina, Einzelne Medientheoretiker. Werk und wichtigste Jdeen (Teoreticieni media. Operă şi cele 

mai importante idei), în Studia Ephemerides, nr.1/2008, p.3-8. 

Balaban Delia Cristina, locul şi rolul media în viaţa pensionarilor români. Consideraţii despre comportamentul media 
al pensionarilor, in Revista Română de Jurnalism şi Comunicare, nr.1-2/2008, p.42-46. 

Balaban Delia Cristina, Identitatea corporativă, în Studia ephemerides, 2005, p.109-114. 

Balaban Delia Cristina, Noţiuni de bază în publicitate: Mixul comunicaţional, în Studia ephemerides, 2004, p.65-70. 

Balaban Delia Cristina, Spaţiul public, opina publică, în Studia Ephemerides, 2003, p. 15-22. 

Balaban Delia Cristina, Public Relations vs. Offentlichkeitsarbeit, o dezvoltare istorică paralelă a conceptelor, în 

Studia Ephemerides, 2003, p. 111-119. 

Balaban Delia Cristina/Jedenak Rita, Conceptul de imagine. De la psihologia socială la relaţiile publice, în Revista 

Română de Jurnalism şi Comunicare, Nr.4/2003, p.35-40. 

Balaban Delia Cristina, Teoria convergenţei ofertei de televiziune În sistemul duo/, o posibilă explicaţie pentru 
dezvoltarea contemporană a programelor de televiziune, în Studia Ephemerides, Cluj-Napoca, 2002, p.37-43. 

Books 

Balaban, Delia Cristina, Publicitatea. De la planificarea strategica la implementarea media, Polirom, laşi, 2009, 2021 

ISBN 978-973-46-1394-6. 

Balaban, Delia Cristina, Comunicare mediatică, Tritonic, Bucureşti, 2009, ISBN: 978-973-733-313-1. 

Balaban, Delia Cristina, Medienkommunikation, Mittweida Hochschulverlag, Mittweida,2009, ISBN: 978-3-9812499-

1-0 (traducerea volumului de mai sus).

Balaban, Delia Cristina, Perspective ale televiziunii în România, Editura Presa Universitară Clujeană, 2003, ISBN 973-

610-129-0.

Balaban, Delia Cristina/ Deac, Mihai, Strategie şi creativitate publicitară, Editura Accent, Cluj-Napoca, 2007. 

Book chapters: 



Nicoleta Corbu, Delia Balaban-Bălaş, and Elena Negrea-Busuioc Romania. Populist ldeology Without Teeth, in Tarii 
Aalberg, Frank Esser, Carsten Reinemann, Jesper Strămback, and Claes H. de Vreese Populist Politica! 
Communication in Europe, Routledge, 2017, p.326-338, ISBN-13: 978-1138654792. 

Mihaela-Cornelia Frunza, Ioana Iancu, Sandu Frunza, Iulia Grad, Delia Balaban, Ovidiu Grad, ,,Media Analysis of 
Romanian Debates on Presumed Consent - Ethical and Legal Aspects" în W. Weimar, M. A. Bos, J. J. Busschbach 
(eds.) Organ Transplantation: Ethical, Legal and Psychosocial Aspects, Voi. li Expanding the European Platform, Pabst 
Science Publishers, Lengerich, 2011, p. 218-228, ISBN 978-3-89967-639-6. 

Hilmer, Ludwig/Balaban, Delia Cristina, Marketingul viral, in: Balaban, Delia Cristina/Iancu, loana/Meza, Radu PR, 
publicitate si new media, editura Tritonic, Bucuresti, 2009, p.127-142, ISBN 9789737333742. 

Balaban, Delia Cristina, Das Ende des Femsehzeitalters? lnteraktion der Teilsysteme in der rumiinischen 
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